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Safe Harbor Statement 

Important Notice 
This document is sole for reference only. Directors of Coolpad Group  

Limited hereby confirm, both in a personal capacity and as 

representative of the group, that the Directors have conducted thorough 

consultation regarding the truth of the contents of this document. 
 

Disclaimer 
This document does not constitute any recommendation or invitation to 

subscribe to or sell shares of Coolpad Group Limited, nor should it be 

used as the basis of any contract to buy or any pledge. Therefore, any 

decision to buy or sell the company’s shares must be based solely on 

the prospectus published for the purpose of issuing shares. 
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The growth of the smartphone market 

The smartphone shipment units of Mainland China increased 

7.4% year-on-year in the first half of 2015; The percentage of 

4G smartphone was much higher than that of the others. 

Source: China Academy of Information and Communications Technology(“CAICT”) 
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The growth of the mobile Internet users 

Along with the popularity of the smartphone and the better 

experience of the mobile Internet, the number of the mobile 

phone users accessing to mobile Internet reached to 860 

million in June 2015 while the penetration rate was 66.6% in 

Mainland China.   

Source: CAICT 
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The growth of the mobile data flow 

As the speed of the mobile Internet became much faster in the 

4G networks, and the local carriers started to reduce the 

network tariffs, the monthly mobile data consumed per user 

increased to 321.5MB in June 2015.   

Source: CAICT 
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Company Introduction 

China’s leading 4G smartphone developer & supplier 

 An innovative wireless telecom product company with core technologies 

 Owns famous smartphone brands (Coolpad, ivvi, Dazen/Qiku) 

 Leads in China’s 4G smartphone market with new models of all-network 

 Strategic cooperations with Qihoo360, LeTV to focus on the mobile Internet 

business under the notion of opening and sharing 

 Provides Coolcloud solution in the PMCC (Personal, Mobile, Cloud, 

Computing) 

 Outstanding R&D capabilities in mobile’s software & hardware design 

 Diversified sales channels in the smartphone market 
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Company introduction 

The Group debuted 

on the Asia's Fab 

50 Companies in 

2015, owning to the 

initial success of 

the 4G strategy and 

the expanding 

overseas market. 
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Investment highlights 

Provide every individual with the privilege to enjoy the extravagant 
 experience of using integrated terminal of wireless data solutions 

• Mobile Internet 

• Strong R&D team 

• Rich 4G products 

• Intellectual property 

• Sales channels 

• Markets extension 

Investment 

Highlights 
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The strategy of mobile Internet business 

To explore the mobile Internet 

business deeply and develop the 

best experience of mobile 

applications, the Group set up a 

Joint Venture(“JV”) with Qihoo360 

concentrating on the online 

channel under the brand of Qiku 

and Dazen 
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Building a strong mobile Internet ecosystem 

JV could help the Group building a strong mobile Internet 

ecosystem, through the plan of the crowd-funding for the 

mobile apps and the most affordable price of the best 

smartphones, such as the cheapest 4G smartphone equipped 

with fingerprint scanner. 
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Building a strong mobile Internet ecosystem 

On 20 July 2015, Leview Mobile HK Limited officially became 

the second largest shareholder of the Group with 18% of the 

issued shares of the Company. 

 

The Group plans to build such a strong ecosystem that the 

users could not only experience the best mobile apps but also 

enjoy the vast video resources from LeTV. 
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Owning strong R&D capabilities 

Shenzhen HQ 

Xi’an 

Beijing 

Dongguan (Factory) San Diego 

Nanjing 

Others: Zhengzhou, Hefei, Paris, New Delhi 

Own the global R&D teams concentrating 

on the cutting-edge technologies to keep 

the core competencies. 

 

Joined into the IMT 2020(5G) Promotion 

Group, and participated into the projects of 

5G in Mainland China. 
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The strategy of the mobile cloud 

cloud music 
cloud video cloud photo cloud file 

cloud ecommerce 

Contacts Router Media Router Game Router Reader Router 
 

The R&D team focuses on the business and the applications of 

the mobile cloud. 
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Rich 4G smartphones mix 

￥899 

Coolpad ‘Fengshang PRO’ 

Dazen ‘Note 3’ 

ivvi ‘Little i’ 
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Intellectual property rights 

Be the member of key international/domestic standards 

organizations, such as IETF, 3GPP, IMT2020, and CCSA, and 

participate into the stipulation of some network standards. 

 

Apply patents and keep conducting research in some fields, 

such as 5G, D2D technology, LAA technology, TSC technology, 

the internet of vehicle. 

 

Number of patents (including both patents granted and patents applied) 
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Diversified sales channels to keep growth 

ivvi 

through the retail open channel 
Coolpad  

through the carriers channel 

Overseas market  

including USA, India, Europe Dazen/Qiku  

through the online channel 
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Keep expanding the overseas market 

China 

India 

USA UK 

Russia 

Romania  

Become the strategic partner 

of T-Mobile and Sprint 

Enter into certain sub networks 

of Vodafone，Orange 

France 

Indonesia 

Except Coolpad, Dazen and ivvi will be 

sold in the overseas non-carrier market 
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Financial performance  

 HK$’000 1H2015 1H2014 Change (%) 

 Revenue 8,782,787 14,934,734 ↓41.2% 

 Profit before tax 2,869,783 482,734 ↑494.5% 

 Tax (32,602) (69,702) ↓53.2% 

 Net profit attributable to owners of the Company 2,842,841 412,862 ↑588.6% 

 Basic earnings per share (HK cents)  65.93 9.71 ↑579.0% 

 Gross profit margin (%) 12.7 13.6 ↓0.9ppt 

  %S&D 5.5 5.4 ↑0.1ppt 

  %G&A 5.6 5.5 ↑0.1ppt 

  Proposed final dividend per share (HK cent) - 1 - 
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Revenue segment 

The revenue of 4G Smartphone increased by 49.5% yoy, 

contributing 91.2% of total revenue in 1H2015. 

Wireless application service income achieved a growth of 

60.2% compared with that of 1H2014. 

0.2% 0.3%0.2%1.6% 0.6%
6.8%

63.2%

91.2%

35.9%

1H2015 1H2014

4G smartphone

3G smartphone

Wireless mobile

service income

Finance service

Others
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Comparison of the recent five 1H’s revenue 
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Revenue declined by 41.2% to 

HK$8,782.8 million in 1H2015 

compared with that of 1H2014. 

 

The decline was mostly due to 

the restructuring of the Group’s 

business units and a more 

fierce competition. 



-24- 

Comparison of the recent five 1H’s net profit 

Net Profit 

119.0 152.5 212.8 413.0 2,837.2 
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Because of the disposal of certain 

interest in a subsidiary, the net 

profit increased to HK$2,837.2 

million in 1H2015. 

 

However, operating profit of  

1H2015 declined compared with 

that of 1H2014. 
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Higher operational efficiency 
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The SG&A ratio increased slightly in 1H2015, due to the 

process of restructuring. 
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Balance sheet summary  

  1H2015 2014A 

Cash & Cash Equivalents (HK$’M) 3,945.6 2,959.1 

Receivable Turnover Days 60.9 43.5 

Payables Turnover Days 48.1 32.8 

Inventory Turnover Days 59.0 44.4 

Total Debt/ Book Equity 0.8 2.8 

Gearing Ratio (%) 35.2 65.4 

The balance sheet of the Group is healthy, and its free cash 

flow is relatively strong. 
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Future growth strategies  

carriers 
New character 

device 

providers 
content  

providers 

users 

users 

carriers 

content  

providers 
carrier centric user centric 

device 

providers 

The focus of the smartphone’s design will be transformed from 

carrier-centric to user-centric. 

Improve the R&D capability to keep the core competitiveness. 
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Future growth strategies  

• Combination of hardware & software 

• Combination of online & offline 

• Precise LBS 

• Personalized analysis of big data 

 CoolUI 
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Strengthen the operational capability of the mobile Internet 

service, and enlarge the mobile Internet income. 
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Future growth strategies  

Continue to improve the brand awareness, and the capability of 

the brand’s promotions and activities. 
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Future growth strategies  

Optimize the operating system and mobile applications of the 

smartphone to continually improve user experience. 

Cooperate with Qihoo360, LeTV to construct a super 

ecosystem, and to increase user stickiness. 
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Future growth strategies  

Cooperate closely with the upstream components suppliers to 

ensure on-time delivery of components. 

Execute the delicacy management to improve general 

operation effectively. 



Mr. Andrew Cao(曹遠福) 

Tel: (86 755) 3302 3607     Email:  ir@yulong.com 

 

Investors Relations Department 

Coolpad Group Limited 

 

地址:深圳市南山區高新技術産業園北區夢溪道2號酷派信息港 

            Address: Coolpad Information Harbor, 2nd Mengxi Rd., Hi-Tech Industry Park 

(North), Nanshan District, Shenzhen, the PRC 


