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According to the China New Rich Marketing
and Media Study (H3) (the “New Rich
Research”)* conducted by SINOMONITOR
in 2018, the programmes produced by
Phoenix Satellite Television Company Limited
(“PhoenixTV") have gained popularity among
the social elite class in China and its core
audience was the mainstream population
of highly intellectual and highly influential
individuals.

The New Rich Research showed that enterprise management
and professionals accounted for nearly 60% of the audience of
Phoenix TV, in which enterprise management accounted for 31.6%
and professionals (including technicians/doctors/teachers/lawyers)
accounted for 27.7%.

According to the wealth index of the New Rich Research in 2018,
the audience of Phoenix TV represented the mainstream consumers
in the society, who are richer and have greater consumption power,
stronger bargaining power and more frequent financial activities.
*Note: The database of New Rich Research is the largest multiple client
database related to the high-end population in China to date based
on a single-source continuous research targeting middle-class
consumption (particularly the consumers of luxury products), lifestyle
and media behavior in major cities in China. In 2004, SINOMONITOR
introduced a key phrase of "Three Highs" - "High Income", "High
Education’, "High Perception’, which was fater changed into "New
Rich".
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Core Audience of Phoenix TV: Highly Intellectual and Highly BRESZOER - A - 52N

Influential Mainstream Population FRARE

The high-end audience preferred programs such as news, in- =HEREEER - RERE - HAZHE
depth reports and interviews. Phoenix TV adheres to the vision of HEIE R AT o BUEER BB AKRIA
“Connecting Chinese Worldwide and Promoting Chinese Culture”  [HiiZERE ABE - FHRPEVE] AR
with an edge to attract high-end audience since its establishment. g AREBERSISRERAES -

According to the data of the New Rich Research in 2018, enterprise  RIE2018FHEHEEE - BEARER
management and professionals accounted for nearly 60% of the ' GCEBFRASMEEATHLOIER
audience of Phoenix TV, forming the two largest groups among the  60% ' Z{h L& AR KRR : Hp %
audience, in which enterprise management accounted for 31.6%, BEASMLLAIES1.6% @ 2htE&EAMH—
being the largest group among the audience, while professionals  {E##8E : EXEA LT (RIERMMAE B4E
(including technicians/doctors/teachers/lawyers) accounted for 27.7%. kAl 2A0) BILLBIE 277 % ©

The composition of the occupation of
Phoenix TV audience (%)

REERBRHEENER (%)

Students and others 1.6% Functionaries 7.5%

B4R A 1.6% WEHEEE 75%

Individuals/enterprise owners/freelancers 19.5%

fElpg/ 2/ 5 B 19.5%

Enterprise management 31.6%
PEEEAS 31.6%

General workers 12.1%
—RBT 12.1%

Professionals 27.7%
HEASF 277%
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The proportions of enterprise management at all levels and
professionals of Phoenix TV audience all exceeded those of

the major channels of CCTV.
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The proportion of senior management (including
chairmen/CEOs/presidents or vice-presidents/

enterprise owners/business partners) (%)
EEEE(BRESR/ARYUTE/ARRBER/

B¥E/BESBA) LA (%)

The proportion of middle management
(including marketing/sales directors) (%)
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CCTV-4 1.8 CCTV-4 5.1
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CCTV-5 1.9 CCTV-5 4.7
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CCTV-NEWS 1.7 CCTV-NEWS 5.1
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The proportion of professionals (including
technicians/doctors/teachers/lawyers) (%)
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Core Audience of Phoenix TV: High Income, High Consumption
Power and High Purchasing Power

According to the wealth index of the New Rich Research in 2018,
among the audience of Phoenix TV, population from classes 1, 2 and 3
accounted for 12%, 23.8% and 31.5% respectively. The proportions of
these top 3 classes all exceed the respective class proportions of the
New Rich Research which represented the mainstream consumers in
the society, who are richer and have stronger consumption power.

Note: The wealth index is an analytical system based on the data of the New
Rich Research on the wealth and consumption behaviors of the New
Rich in China. This system takes education, housing, investment scale,
expenditure and ownership of durable consumer goods as the analytical
variables to divide the consumers into 5 consumption classes. Class
1 is the highest class with the most wealth; the higher the class, the
higher the consumption potential and consumption power.

The overall proportion of
New Rich in each class (%)
MBBEEREENLA (%)
Class 1 E—F&/E (10%)

Class 2 E—[&/E (20%)

Class 4 FEVUfEE (30%)
Class 5 EAEE (10%)
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The proportion of high income audience of Phoenix TV
exceeded that of the major channels of CCTV.
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The proportion of Phoenix TV
audience in each class (%)
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The composition of the annual The proportion of audience with an annual
income of Phoenix TV audience (%) income above RMIB300,000 by channels (%)
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Above RMB1M Refused to answer PhoenixTV ~ 28.2 sy
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Source: SINOMONITOR, Research database of China New Rich Marketing
and Media Study (H3), 2018
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