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Value-oriented, communications with
a perspective: No matter how the
communication devices change or how the
media landscape evolves, the audience’s
demand for high-quality contents will
remain unchanged. The production team of
Phoenix Satellite Television Company Limited
(“Phoenix TV”) has persistently adhered to
the media standards including “updated,
committed, in-depth” by delivering high
quality of news reporting, profession acumen
and consistently winning the recognition
of the worldwide audience amid the
constant development and transformation of
broadcasting forms and platforms, making an
impact on influential people.

Phoenix Media Investment (Holdings) Limited
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According to the research data*, Phoenix TV has exhibited a strong
influence on business elites as shown by the remarkable proportion
of audience who were enterprise management personnel, enterprise
owners, legal representatives and board members.

Enterprise management personnel accounted for 31.6% of the
audience of Phoenix TV, representing 1.1 times of the national
average; enterprise owners accounted for 4.4% of the audience,
representing 1.3 times of the national average; board members
accounted for 23.2%, representing 1.3 times of the national average;
and legal representatives accounted for 20.5%, representing 1.6
times of the national average.

Many Business Elites are Attracted by Phoenix TV

Among the viewers of Phoenix TV, the proportions of enterprise
management personnel and enterprise owners were higher than the
national average levels. The research data indicated that enterprise
management personnel accounted for 31.6% of the audience of
Phoenix TV, representing 1.1 times of the national average; and
enterprise owners accounted for 4.4% of the audience, representing
1.3 times of the national average.

The Proportion of Enterprise Management Personnel Viewers (%)
Phoenix TV vs Overall National Level
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*Source:  SINOMONITOR, Research database of China New Rich Marketing

and Medla Study (H3), 2018 (In 2004, SINOMONITOR introduced a
key phrase of “Three Highs” (i.e. “High Income; “High Education;
“High Perception’ which was subsequently renamed as “New
Rich”
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The Proportion of Enterprise Owner Viewers (%)

Phoenix TV vs Overall National Level
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Phoenix TV Connects a Large Number of Corporate
Decision-making Viewers

The audience of Phoenix TV generally has high decision-making
power in corporates. According to the research data, board members
accounted for 23.2% of the audience of Phoenix TV, representing 1.3
times of the national average with a proportion higher than that of
the mainstream channels in China, demonstrating that the various
channels of Phoenix TV have been the favorite channels of senior
corporate decision-makers.

The Proportion of Board Members Viewers (%)
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The Proportion of Board Members Viewers (%)

Phoenix TV vs Overall National Level Mainstream Channels in China
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Phoenix TV is Favored by Legal Representatives

Among the viewers of Phoenix TV, the proportion of legal
representatives accounted for 20.5%, representing 1.6 times of the
national average with a proportion higher than that of the mainstream
channels in China, demonstrating that Phoenix TV has been the
favorite channel of viewers who were legal representatives.
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The Proportion of Legal Representatives Viewers (%) The Proportion of Legal Representatives Viewers (%)
Phoenix TV vs Overall National Level Mainstream Channels in China
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