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Business Review - Financial Highlights
(For the nine months and three months ended 30 September 2017)

2017 2016 Change 2017 2016 Change
1-Q3 1-Q3 5 3
DTV Saecva QLQ3 Q1Q Q 2 Global LCD TV Market Share
[V oales volume 16,115 14,502 11.1% 6,511 5945  9.5%
(000’ sets) Brand Ranking 2017 1H 2016 1H
LCD TV Average Selling Price 4 247 1625 750 1,723 1585 87% Samsung 1 21.3%  21.7%
(HK$) LGE 2 12.8% 13.0%
TCL 3 7.1% 6.1%
illi 0, 0,
Turnover (HK$ million) 28,248 23,675 19.3% 11,225 9,448 18.8% Hisense 4 5 6% 6.1%
- 4 20 0.9% Sony 5 5.1% 5.3%
i illi 4 4,04 . 1,594 1,57 .
Gross Profit (HK$ million) ,220 ,049 o 1,59 ,579 0 Others i 48.1% 47.8%
Significant improvement in business operation and profitability in the third quarter of 2017
with continuous increase in sales volume, turnover and average selling price:
- The sales volume, average selling price and turnover of LCD TVs in the first three quarters
and the third quarter increased year-on-year The PRC LCD TV Market Share
- With the continuous enhancement of its product mix in PRC market, the Group’s sales
performance was well above the average industry level Brand Ranking 2017 2016
. . . - Q103 Q103
- The growth momentum in the overseas markets remained strong with competitive advantages  Hisense 1 16.7% 17.1%
0 0
- The overall gross profit margin dropped mainly due to:1) The proportion of the overseas Skyworth 2 14'00/0 15'40A)
business and the PRC’s online business with lower gross profit margin ratio and expense ratio TCL 3 13.6% 14.5%
have increased; 2) The panel price began to fall significantly from the third quarter, the Changhong 4 11.6% 10.9%
influence on the cost will subsequently be reflected on the gross profit margin in one to three  Konka 5 10.4% 11.3%
months Others . 33.7%  30.8%

- Despite the year-on-year decrease of the gross profit margin, the Group’s profitability
improved significantly through the continuous implementation of the strategy of “Downsizing, source: CMM
Cost Reduction, Efficiency Enhancement” which led to effective cost control and the
downward trend of expense ratio
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I Business Review - LCD TV Sales Volume

LCD TV Sales Volume (by quarter)
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- Sales volume in the PRC market and overseas markets for each quarter in 2015 have been restated
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QoQ Q1-Q3 YoY
2017 Q1-Q3: 16,115 Change Change
9.5% 11.1%
4,332
2486 5,5 23.7% 29.5%
(10.8%) (10.1%)



I Business Review - LCD TV Average Selling Price

Average Selling Prices of LCD TVs (by quarter)

Overall —#—PRC(excluding ODM business) —e—Overseas

2,545

2,341 2,348 2,395

1,983 A A
1,897~ 1,952" | 1794 1733 1723

1,465 1,552 | 1,563

456 1,466 _3:479

(HK$)
3,500 -
2,477
2,500 -
1,982~
1,430
1,500 -
500
" Restated

2015Q1 2015Q2 2015Q3 2015Q4 2016Q1 2016Q2 2016 Q3 2016 Q4 2017 Q1 2017 Q2 2017 Q3

QoQ Q1-Q3YoY
Change Change
23.5% 16.6%

8.7% 7.5%
12.5% 12.5%

2015 FY 2016 FY 2017 Q1-Q3

Overall 1,950" 1,658 1,747
- PRC Market(excluding ODM Business) 2,405 2,080 2,363
- Overseas Markets 1,480 1,321 1,469
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Business Review - Profit Margins

Profit Margins (by quarter)

==¢==(Qverall gross profit margin

=—¢—PRC TV market gross profit margin (excluding ODM business)

== Overseas TV market gross profit margin QoQ Q1-Q3YoY
A Change Change
0,
25.1% 24.6% 25.7% 24.9% (p.p.) (p.p.)

22.2% 22.2% 22.8%

0
21.2% 20.3%

17.9% (5.4) (2.0)
18.2% o (2.5) (2.2)

15.7% 15_2 % 14.2%
12.7% . A (15 (1.3)

112%  114% 1060

8.0%

7.0%

2015Q1  2015Q2  2015Q3  2015Q4  2016Q1  2016Q2  2016Q3  2016Q4  2017Q1  2017Q2 2017 Q3

The overall gross profit margin dropped mainly due to:1) The proportion of the overseas business and China’s internet business with low
gross profit margin ratio and expense ratio have increased; 2) The panel price began to fall significantly from the third quarter, the
influence on the cost will subsequently be reflected on the gross profit margin in one to three months

" Restated

2017 Q3 Business Update Page 6



I Business Review — The PRC Market

The PRC Market TV Business

(HKS million)

2017 Q1-Q3 | 2016Q1-03  Change 2017 Q3 2016 Q3 Change
13,354 13,408 (0.4%)  Turnover 4,808 4,818 (0.2%)
2,578 2,758 (6.5%) Gross Profit 908 1,015 (10.5%)
19.3% 20.6% (1.3p.p.) Gr‘,ﬁ;;rn"“t 18.9% 21.1% (2.2 p.p))

® According to CMM'’s report, the sales volume of LCD TV offline market in the first three quarters of 2017 decreased by
19.7% year-on-year. The Group’s LCD TV sales volume dropped 10.1% year-on-year to 6.05 million sets, yet its sales
performance was better than the average level in the industry

® Due to the optimisation of product mix and the rise of average selling price of LCD TVs, turnover of the LCD TVs of the
Group rose by 2.3% year-on-year in Renminbi (RMB). As a result of the 2.7% depreciation in the average exchange
rate of RMB against Hong Kong dollars (HKD) compared to the same period of last year, the turnover which was
converted into HKD remained flat

® According to CMM’s report, the average selling price of LCD TV in the offline market increased 14.0% year-on-year.
The average selling price of LCD TVs of the Group (excluding ODM business) rose 19.3% year-on-year in RMB

® Gross profit margin decreased mainly due to: 1) the proportion of online business with lower gross profit margin and
expense ratio has increased; 2) the panel price began to fall significantly from the third quarter, the influence on the
cost will be reflected in the fourth quarter
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I Business Review - The PRC Market

Continuous Enhancement in Product Mix and
Increasing Proportion of High-end Products

2017 Q1-Q3 2016 Q1-Q3

Proportion of 4K products sales volume* 40.4% 34.3%
Proportion of 2 55” products sales volume* 35.3% 26.5%
Average size* 45.4” 43.8”

Market share of sales volume of curved TV market

0 0
Ranked No.1 (Source: CMM) 34.5% 30.0%

*Excluding ODM business

LCD TV Brand Price Index (Source: CMM) Sales V?rgjrr:iﬂg?ghzgogggigrr;g;\l%vlsrOdUCtS

(000’ sets)
@ Hisense 200.0 24.0% - 30.0%
@ Skyworth
150.0 o, 16.8% 17.4%
.TCL 16.2% 0 12.7% 13.4% - 20.0%
100.0 10.4%
- 10.0%
- 0 B -
Mar Apr May Jun Jul Aug Sep
2016 Q1-Q3 2017 Q1-Q3 September 2017 mmm Sales Volume =——Proportion
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I Business Review - Overseas Markets

Overseas Market TV Business

(HK$ million)
2017 Q1-Q3 2016 Q1-Q3 Change
14,793 10,156 45.7%  Turnover
1,626 1,248 30.2% Gross Profit
11.0% 123%  (13pp)  hmam

2017 Q3 2016 Q3 Change
6,408 4,603 39.2%
678 556 22.0%

10.6% 12.1% (1.5 p.p.)

® Sales volume and turnover in the overseas markets increased
significantly, becoming the key driver for business growth

® LCD TV sales volume increased by 29.5% year-on-year to
10.07 million sets, which was mainly attributable to its strong
sales performance in the North American market and the
emerging markets such as Brazil. Sales volume in the North
American market and emerging markets rose by 97.4% and
22.8%, respectively.

® LCD TV turnover was up by 45.7% year-on-year to HK$14.80
billion

® The product mix has been optimised through proactive
implementation of the CBUS (curved, large screen, 4K and
smart) strategy (excluding ODM business), the average selling
price rose by 12.5% year-on-year
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Product Proportion
(excluding ODM business)

2017 2016 Change
Q1-Q3 Q1-Q3 (p.p.)
Curved 1.8% 1.6% 0.2
55” and above large- 18.7% 15.4% 33
screen
4K 23.2% 15.2% 8.0
Smart 77.4% 58.9% 18.5




I Business Review - Overseas Markets

Jan - Aug 2017 market share rankings in term of sales volume
(Source: GfK, except North America from NPD)

% f Vietnam
Ranked No. 5

______________________

North America,
----- North America,

/ The Philippines
Ranked No,4

I
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I ______________________
I Thailand

I France Ranked No. 4

I RankedNo4 ‘BB W ¥ 0 gl T T T
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I

TCL North American market ranking

B Samsung
rose to NO. 3,
= VIZIO _ _ _
— narrowing the gap with competitors
LG
June July August
Source: NPD
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TCL

I Business Review - Internet Business

Number of users exceeds 20 million and average daily spending time
on TV rose steadily

2016 Q1-Q3 | 2017 Q1-Q3 |
Total number 15.75 +38.29% E 21.77 i
of activated million ' i million i
users ! i
Number of ! 20.68 i
users of video- r:‘lr-lﬁllé(l)?l +33.6% | million i
on-demand i i
business i !
Number of 75k +280.0% | 218K i
users of paid ! i .
business : i .
'............O.....-..........O................O.................:
. Average Daily Spending Time on TV
@\ 2016 FY 2017 1H 2017 Q1-Q3
4.7 hours 4.9 hours 4.9 hours
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Business Review - New Flagship Products Debut at
the IFA

X6 C5 P6

Most Competitive Middle- and High- Product with High Cost-
End Product performance Ratio

XESS High-end Quantum Dot Product

Size: 85” Flat UD Size: 65/55” Curved UD Size: 65/55/50/49/43/40"UD
Positioning: Industry flagship products Positioning: Medium price targeting 49/43/40/32"FHD

targeting at elite customers at quality customers Positioning: Main products with
Channel: High-end chains/shopping Channel: All coverage lower price targeting at young and
mall+direct sales Debut: August 2017 fashionable customers

Debut: Oct 2017 Channel: All coverage

Debut: August 2017
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Progress of Implementation in 2017 Q1-Q3
I and Target for 2017

2017 Q1-Q3 Actual 2017 Target
Overall The PRC Market Oh)llsrrlfstass Overall The PRC Market Overseas Markets
Actual Target
Q1-Q3 Actual Q1-Q3 Actual 2017 Target 2017 Target
LCD TV Sales Volume 1,612 605 1,007 2,200 1,000 1,200
(‘0000 sets)
MN11.1% W 10.1% MN29.5% 710.2% MN6.2% MN13.8%
The PRC Market (excluding ODM business) FY 2016 Actual FY 2017 Target 2017 Q1-Q3 Actual
Proportion of smart TV sales volume 66.1% 75% 74.7%
Proportion of 4K TV sales volume 36.3% 42% 40.4%
Proportion of curved TV sales volume 10.9% 15% 14.4%
Proportion of online sales volume 20.0% 20% 22.4%
FY 2016 Actual FY 2017 Target 2017 Q1-Q3 Actual
. Approximately . - Approximately 66.40
Internet service revenue (RMB) 72 29 million Approximately 150 million million?
Number of TCL global activated smart TV users (Accumulated Adjusted from 21,000,000 to
number at period end) (year-end/quarter-end)? 17,289,434 22,000,000 21,764,819
Daily average number of active users (year-end/month-end)? 7,473,240 e 9,875,6583
9,800,000
Average daily spending time on TV (hour) 4.7 4.9 4.9

1. Number of TCL activated smart TV users (Accumulated number at period end) = Accumulated number of activated TV terminals
2. Daily average number of active users = Number of unrepeated individual users who visit within 7 days

3. September 2017 data
4. Upon completion of the capital increase of Thunderbird Technology on 1 September 2017, Thunderbird Technology is no longer the subsidiary of the Group. For details, please refer to the Company’s

announcements dated 2 July, 2017 and 1 September, 2017
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) Disclaimer

® The information contained herein should not be utilised for any legal purposes with regards to
any investor's investment decision or results. In particular, this document does not constitute
any recommendation or invitation for subscribing for or sale and purchase of any securities in
TCL Multimedia Technology Holdings Limited (the “Company”). The Company hereby expressly
disclaims any liability for any loss or damage resulting from or in connection with any reliance by
any investor on the information contained herein.

® A number of forward-looking statements may be made from this presentation. Forward-looking
statements are statements that are not historical facts. These forward-looking statements are
based on the current expectations of the Company and there can be no assurance that such
expectations will prove to be correct. Because forward-looking statements involve risks and
uncertainties, the Company’s actual results could differ materially from these statements.

2017 Q3 Business Update Page 14



