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FINANCIAL SUMMARY

The Group’s revenue exceeded
one billion, maintaining the positive
performance Phoenix achieved in
2004. Revenue for the year ended
31 December 2005 was 7.8% higher
than the previous year, and was
approximately HK$1,034,768,000*.

The increase in revenue generated
an annual profit attributable to
equity holders of approximately
HK$181,482,000, which was a
20.6% improvement over the profit
achieved in 2004.

The performance of InfoNews
remained relatively stable, with a
marginal increase in revenue being
offset by a rise in operating costs.

The Board recommended a final
dividend of HK$0.012 per share.
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RESULTS

The Group’s revenue for 2005 increased 7.8% over that of 2004,
which was itself a major turn-around after several loss-making
years. The main driver behind this result was the further growth in
advertising revenue, which represented over 90% of the Group’s
total revenue. Profit attributable to equity holders reached a record
high of approximately HK$181,482,000.

The Group’s revenue for the year ended 31 December 2005
was approximately HK$1,034,768,000%, which represented a
moderate growth of 7.8% as compared with 2004. Operating costs
increased by 6.7% to approximately HK$876,083,000*, mainly as a
consequence of the increase in doubtful debt provisions.

The Group'’s profit from operations and profit attributable to equity
holders for the year ended 31 December 2005 were approximately
HK$158,685,000 and HK$181,482,000 respectively. These figures
represented improvements of approximately HK$20,149,000 and
HK$30,988,000 respectively as compared to the same period of
2004. Profit attributable to equity holders was mainly generated by
the increase in advertising revenue. The aggregate amount of the
gain on disposal in May 2005 of 50% of the Group’s interest in the
property to be built in Shenzhen of approximately HK$12,000,000
and the revaluation of the Renminbi in July 2005 of approximately
HK$10,000,000 had boosted the profit attributable to equity
holders. However, the Group’s tax expense in 2005 increased by
approximately HK$16,000,000 as compared with that of 2004.

The chart of results presented below compares the performance
of the year ended 31 December 2005 with that of the same period
of 2004 in order to give a clearer picture of the overall trend of the
Group’s operations.
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Year ended 31 December

HET-_A=T—HILFE

2005 2004

—EERF —ZETMF

HK$’000F#&x HK$ 000F#T

Phoenix Chinese Channel BERFE 749,650 707,005

Phoenix InfoNews Channel BERENE 165,186 161,700
Phoenix Movies Channel, J—UEL@HE?E%‘:T °

Phoenix North America Chinese Channel & BEREME &

Phoenix Chinese News and Entertainment Channel BEREMa 51,298
Other businesses Ei\‘rﬁlii‘% 39,657
Group’s total revenue REEB AU A 1,034,768 * 959,660
Operating costs FEEAD TN (876,083)* (821,124
Profit from operations 5 g A 158,685 138,536
Profit attributable to equity holders of the Company RAalE=EE AEARTF 181,482 150,494
Earnings per share, Hong Kong cents BRAZF - B 3.67 3.05

* Due to the change of accounting policy in 2005 on the presentation of “Advertising Revenues”, relevant figures were restated and the change had no effect
on the profit/loss of the Group. Please refer to the “Management Discussion and Analysis” for a detail explanation and the effect of the change in

accounting policy.
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BUSINESS OVERVIEW AND PROSPECTS

2005 was a remarkably successful year for the Phoenix Group.
The Group’s income exceeded one billion Hong Kong dollars,
continuing the strong performance recorded in 2004. The profit
attributable to equity holders rose by 20.6% over the figure set in
2004, and the Directors recommend a final dividend of HK$0.012
per share.

The Group has expanded its audience, both internationally and
even more dramatically within mainland China. At the same time
Phoenix has been recognized by the international press and major
foreign governments as a unique Mandarin Chinese broadcaster.

The current advertising sales system, which has the flexibility to
allow advertising agencies across China to market advertising
on behalf of Phoenix, has produced a much more dynamic and
comprehensive network of advertising agencies with an interest in
marketing Phoenix.

Phoenix Chinese Channel remained the Group’s flagship, and
continued to generate the bulk of the Group’s income, accounting
for 72.4% of the Group’s revenue, with its own income increasing
by 6% over the last financial year. The Chinese Channel maintained
the Phoenix tradition of innovative programming, and provided the
Chinese audience with cutting edge entertainment and up-to-the-
minute information on economic and political developments.

Another major driver behind the Group’s continuing success has
been the steady performance of InfoNews. Higher operating costs
prevented InfoNews reaching the break-even point, but surveys
show that the InfoNews audience has been expanding.

When it was first established in 2001 InfoNews was a serious
financial strain on the Group, but in the past two years it has
made major progress in expanding its revenue and its audience.
Its first-hand coverage of major international events, such as
the violence in Irag, the ongoing tension in Israel-Palestinian
relations, and the terrorist attacks on London, matches the
coverage provided by other major international television news
services. But InfoNews also covers regional issues, such as the
visit to mainland China of key Taiwan political figures, Taiwan
elections, the humiliation of some female Chinese visitors to
Malaysia, and the evolution of Japanese policy towards China,
Taiwan and East Asia in general, that are of direct interest to the
global Chinese audience but which are rarely covered by any
other international television news services. No other Chinese
broadcaster combines international and regional, Chinese-related
news as InfoNews does.

InfoNews has also made a major contribution to the image of the
Phoenix Group at large, underscoring the Group’s reputation for an
extremely comprehensive and timely coverage of major international
events and developments. This was highlighted in 2005 by interviews
with the British Prime Minister Tony BLAIR during his visit to China
and with United States President George BUSH shortly before he
visited Beijing late last year.

The Group’s role in mainland China as the most widely watched
external Mandarin Chinese-language broadcaster has also
attracted an unprecedented level of international press coverage
of Phoenix. During 2005 the Washington Post, which described
Phoenix as “the channel of choice for much of China’s new elite”,
Newsweek, and the Sydney Morning Herald all ran major stories
that highlighted Phoenix’s unique position in the Chinese media
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world as a vehicle that delivers large quantities of information and
entertainment from the outside world to the Chinese audience.

The success of both Phoenix Chinese and InfoNews channels
reflects a substantial growth in awareness of the Phoenix brand
name. The most dramatic example was Phoenix’s sponsorship
of the visit to Beijing and Shanghai by the Taiwan-based writer,
scholar and parliamentarian, LI Ao, whose speeches at universities
in both cities aroused a high level of interest and controversy and
tested the limits of freedom of expression in contemporary China.

The Canadian Radio-television and Telecommunications
Commission gave permission to distribute Phoenix North America
Chinese Channel and the channel was launched in Canada by
Rogers Cable Communications Inc. in late 2005. In addition,
Phoenix has set up a joint venture in Malaysia, which has the
largest number of Phoenix viewers outside mainland China, to
tap into its advertising market with a view to translating Phoenix’s
brand name into money.

2006 is the 10th Anniversary of Phoenix. As Chairman | would
like to acknowledge the enormous contribution that the staff
of Phoenix has made to the Group’s success, not just during
2005, but throughout the past ten years. The hard work, team
spirit and creativity that the staff has collectively displayed had
been an essential factor in Phoenix’s evolution from a one-channel
broadcaster in Hong Kong in 1996 into a multi-channel system
that has global reach and which is the preferred Chinese-language
media platform for foreign leaders who want to communicate with
key audiences in China. This same sense of commitment and
professionalism has enabled the Group to be at the forefront of
global media organisations reporting on international crises and
conflicts. | look forward to the coming years, confident that the
spirit that the Group’s staff has displayed over the past ten years
will continue to carry Phoenix forward to even greater successes
in the future.

LIU Changle
Chairman

Hong Kong, 14 March 2006
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