THE CHINESE GATEWAY H E 9 R

CSM Media Research conducted a thorough survey from August
to October 2005 of the penetration of the Chinese market by
Phoenix Chinese Channel and Phoenix InfoNews Channel. This
research revealed that Phoenix Chinese Channel’s coverage of the
Chinese television audience has already reached 14.23%, reaching
over 52,270,000 households, and an audience approaching
180 million people. Phoenix InfoNews Channel has a coverage
of approximately 8.44%, reaching 31 million households, which
represents an audience of 100 million viewers.

The Audience Appreciation Survey of Phoenix TV conducted by
CTR Market Research also shows that Phoenix Chinese Channel is
outstanding among foreign broadcasters operating in China, with
an audience comprising 80% of those watching foreign channels,
far surpassing the viewership of any other channels, and is also
the television media most watched in offices.

The China Business Executive Survey conducted in 2005 by
CTR Market Research about the viewing habits of business
executives in eight major cities showed that the daily reach of
Phoenix Satellite was 10.4%, which is as high as the top ten
national broadcasters, with CCTV2, CCTV3 and CCTV4 and other
long-established broadcasters achieving the same level of daily
reach. This demonstrates that Phoenix Chinese Channel has a
comparatively strong influence among China’s business executives.
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Fortwo successive years Phoenix Chinese
Channel has given greater satisfaction to
viewers than any other channel.
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most watched of all foreign broadcasters.

Xing Konggsit%g P oo In offices Phoenix Chinese Channel is also
o the most watched television media.
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