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Major Accomplishments

Launched Bawang Herbal Drink in April 2010. Products were
distributed in Southern China markets starting from June 2010,
distribution network covers 50 cities in Southern China

Bawang Brand's leading position further strengthened. Its market
shares in Chinese herbal shampoo market increased to 52.9% in 2009

Obtained the “China’s Cosmetic Industry Leader Award” (4 E 1%
Tl 4#h3Z) from the China Association of Fragrance Flavor and
Cosmetic Industry (ff E{Llam T itirEES

Bawang Brand was recognized by the Watsons Group of Singapore
as the “Best Selling Traditional Chinese Medical Shampoo™ and was
also honored with the “Most Wanted Award 2010 in the “Health,
Wellness and Beauty” category in two consecutive years

The Group’s R&D project related to the extraction of contents from
polygoum (ffl & &) was admitted in the “National Torch Program of
China” (EZ X kEit+X) by the Ministry of Science and Technology

The Group was authorized by Guangzhou Science and Technology
Department, National Development and Reform Commission and
State Economic and Trade Commission to establish “Key Engineering
Technology Centers in Guangzhou for R&D of Chinese Herbs” (I~
FEAHUESTIER AR LF L)

RECOGNISES
HANNAH HOLDINGS PTE LTD
[FOR ITS BEST SELLING PRODUCTS WHICH HAVE
'WON THE HEALTH, WELLNESS & BEAUTY AINARD 2000

BEST SELLING
Traditional Chinese
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Testing result of Bawang Products

Ideal Max. safety
SFﬂ“ lﬂﬁﬁm fmﬁlﬁ_ﬁﬂ’h safety limit limit
China -
State Food & Drug 30ppm 100ppm
B A RN A K EERRERILE S RRRNE Administration

US - Food & Drug
160, ERARFRENTERKAAIHIAL () AR ¢RICE L Administration N/A
2010E78168, 5

it
maaerlmm;m HHBT (TH) AR e ) FxFRBkRRERe
“—iR" ) A

% -
iR, —— US - Occupational
. s eABRREN PR TIETE T Safety and Health — 100ppm
RERABRRENTEREE ) A TR ﬁrﬁiﬁﬂm’"ﬁﬁmﬁm L Administration
gl (4FREE Efﬂﬁmw:ﬁ@? seeper TR t?a ey :
e ot ¥ game) (SO0 AR Z——= Australian Health
" ‘m Mﬁk,guﬂmt&?ﬂ“‘-m Ministry 30ppm 100ppm
RERET
8 S Vol S Iff
e n{t&ﬁw_wzmmwﬁ’f ‘ Bawang 6.4
YT 1 Product -4ppm
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ppm: parts per million
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Financial Highlights:
Key Income Statement Figures

010 00¢ Change (%)
(RMB’000) Six months ended 30 June \
Revenue 930,810 681,090 + 36.7%
Cost of sales (311,658) (230,364) + 35.3%
Gross profit 619,152 450,726 + 37.4%
Selling & distribution costs (382,063) (284,103) + 34.5%
Administrative expenses (53,435) (36,016) + 48.4%
Profit from operations 186,188 128,538 + 44.9%
Income tax (36,067) (29,228) + 23.4%
z;z::ha;g;?;‘tab'e to equity 147,116 100,012 +47.1%
Earnings per share (RMB yuan) 0.05 0.05 --
Interim dividend (HK$ cent) 1.5 -- N/A
Special dividend (HK$ cent) 2.5 -- N/A
Gross margin 66.5% 66.2% + 0.3% ppts
Net margin 15.8% 14.7% + 1.1% ppts
Effective tax rate 19.7% 22.6% - 2.9 ppts




Revenue by Product Category

Shampoo &

889,669 hair-care 643,761
(95.5%)  products (94.6%)
N 3,691 Skincare 4,320
( (0.4%) products  (0.6%)
7 1H 2010
RMB “000 9,002 Herbal
\ (1.0%) drink
28,448 Other 33,009
(3.1%) products (4.8%)

1H 2009 Change (%)

(RMB *000)

1H 2010
( (RMB “000) For the six months ended 30 Jun ]
& >hampoo & hair-care 889,669 643,761 +38.2%
products
° Skincare products 3,691 4,320 - 14.6%
° Herbal drinks 9,002 -- N/A
© other products 28,448 33,009 - 13.8%




Revenue by Brand

626,745

711,814
(76.5%) Bawang (92.0%)
B 186,598 25,807
{ (20.0%)  Royal-Wind  (3.8%)
2010 -
RMB ‘000 22,119 28,538 [
(2.4%) Litao +Smerry (4.2%)
| - 9,002  Bawang
(1.0%)  Herbal Drink
1,277
(0.1%) Herborn

2009
(RMB “000)

1H 2009 Change (%)

1H 2010
( (RMB “000) ( For the six months ended 30 Jun |
6 Bawang 711,814 626,745 + 13.6%
& Royal-wind® 186,598 25,807 + 623.0%
© Litao + Smerry 22,119 28,538 - 22.5%
€@ Bawang Herbal Drink® 9,002 -- N/A
(> Herborn® 1,277 -- N/A

Notes 1. Launched in May, 2009
2. Launched in April, 2010
3. Launched in December, 2009




Effective Cost Control

Cost of Sales Breakdown

Gross Profit Margin: 66.5% Raw Gross Profit Margin: 66.2%
46.9% materials 50.4%

Packaging
39.4% materials  35.5%

8.2% Production cost 7.8%

5.5% Labor cost 6.3%

¥ Gross profit margin increased due to the change in product mix and decrease in cost of raw
material as percentage of revenue

@ COGS increased by 35.3% mainly due to the increase in sales and production
volume




Operating Expenses Analysis

¥ Selling & distribution expenses increased by 34.5% to RMB382 million mainly due to the
increased advertising expenses to promote our new brands

¥ Administrative expenses increased to RMB53 million mainly due to increase in administrative
staff and R&D expense

1H 2010 As % of revenue
4 N p

(RMB’000) Six months ended 30 June

: o 382,063 41.0%
Selling & distribution costs (2009: 284,103) (2009: 41.7%)

Advertisin 166,673 17.9%

J (2009: 87,674) (2009: 12.9%)

Others

(including news products 215,390 23.1%

launch, meeting expenses and (2009: 196,429) (2009: 28.8%)

promotion & salary)
Administrative expenses ©3,435 °- 7%

P (2009: 36,016) (2009: 5.3%)




Strong Financial Position

) 009
r (RMB’000) ' Six months ended 30 Jun Year ended 31 Dec
Net trade receivable days 68 days 49 days
Trade payable days 65 days 56 days
Inventory turnover days 39 days 35 days
Cash & bank balances 1,698,218 1,742,523
Current assets 2,456,295 2,498,928
Current liabilities 532,291 490,045
Net assets 1,959,774 2,034,232
Current ratio 4.61 times 5.10 times




CAPEX Plan

Project development

Phase 1

Expected year of completion

2010

2012

Estimated capacity upon
completion

100,000 metric tons

280,000 metric tons

Estimated gross floor area

75,000 m?

123,000 m?

Estimated CAPEX for 2010 will be RMB150 million
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Strengthened Leading Position in China
Shampoo & Hair-care Market

()]
2005 2006 2007

.

—_————— -~
-

Ranking®

#2 Kangwang

#3 Rejoice
#4 Softto
Pantene

Source: Euromonitor
Noted: Top 10 ranking based on 2009 herbal shampoo brands market shares

#1 #2 #4 #5 Ranking®
17.6% 13.8% 8.5% 7.8% Change (%)
15.1%
12.09

8.5%
I

Rejoice Head & Clear Pantene
Shoulders E

.

#2

16.4%

6.99
I

#3
8.34% 5.4% 3.1%
-5.9% -10.9%
\ -0.9%
14.2% 16.3 \
[ [
[ = .
Softto Hazeline

BE Kangwang Rejoice

Source : Euromonitor Note: The 2009 ranking | W2005

" 2009




Diversified Brand and Product Portfolio

Year of launchin Key product type oo

S
Chinese Herbal Series
Chinese herbal shampoo,
EEO Bawang 1998 hair-care products and other HPC
BAWANG products
Men’s Chinese herbal shampoo,
Bawang Men’s Series Dec 2009 hair-care products and
other HPC products
» S Medium- to
&Efg - Chinese herbal anti-dandruff high- end
4?,; Royal Wind May 2009 shampoo, hair-care products market
Herborn Dec 2009 Chinese herbal skincare products
Bawang Herbal Tea April 2010 Chinese Herbal Drink
Non- Chinese Herbal Series
o Non-Chinese herbal shampoo and
t_ao Litao 2001 hair-care products and other HPC
) products Medium- end
market
S’gi'iw Smerry 2004 Skincare products
.




Official Launch of Bawang Herbal Drink

¥ Officially launched Bawang Herbal Drink in April
2010 to diversify into beverage market

@ Three different flavors including Energetic(;& /1
A1), Light Sugar ;&%) and Sugar Free (Ft#E)

¥ Targets at customers who have high purchasing
power and pursue healthy and natural way of life

@ Distributed through retail stores in four provinces
covering 50 cities in Southern China, followed by
other regions throughout China

@ Appointed Donnie Yen (Ei-F#4) as the brand
ambassador of Bawang Herbal Drink

Sugar free 1‘

A °F
) e B v O
o=t :
Energetic §:IF“1" l Light sugar

s— ‘;.: =




Performance of New Brands

. ‘N|.|\-\'I‘v}‘-.(_'}l-‘i

X

Expand into high-end professional shampoo and hair-care market

by introduction of Bawang Men’s Series, which was well-received
by its target customers

Opened up specialty counters inside a number of supermarkets

Accounted for 7.4% of the overall revenue of Bawang branded
products in only half a year since it was launched

A medium- to high- end shampoo and hair-care brand

Revenue derived from Royal-Wind amounted to approximately
RMB190 million in 1H2010

Rapid expansion of distribution network which covers 26 provinces
and 4 municipalities

Successfully launched in overseas markets such as HK

A medium- to high- end Chinese herbal skincare product

Proven brand building efforts in establishing a brand new Chinese
herbal skincare product line

Further strengthened distribution network to cover department stores
and foreign supermarkets in five provinces & four municipalit




Deepen Market Penetration in China
Further Expand into Overseas Markets —

Strong connection between headquarters & distributors/ KA retailers / ‘\NM&/

[T aa (_f

N Heilongjiang

- \

[/® Jilin @ A s
Inner Mongolia @‘ )
@ 0 e, .,1// Beijing~  Liaoning
Xinjiang ‘ e Q‘ /4
Ningxia Tianjin
DA

v Malaysm—-@ Hebei ¢m o
A A

Smgap@reg ﬁ “_g Qiglai e S?anxi Shﬁo
: Gansu (DA DA @‘Jlangsu

Shaanxi —~ Henan

BE Headquarters " ) Anhm ﬁ‘Shanghal
Tibet
. A Hubel

o 587 Distributors®@) SR _ Si?wan Ch%:ng Da @A Zhejla

A 44 KARetailers® - - @a  Hnan T

\ig R rf : { Guizhou Fujiap” /"

& 481 Distributors & 44 KA Retailers® P @a

.Js-; P . " Yunan ®‘ _ p"

9 Distributors & 5 KA Retailers 3 H\N_/\-_ Guangxi
@ 76 Distributors - wj Macao
et
“;E‘ @ainan

Notes:
1. We also sell products via distributors in Singapore, Thailand, Myanmar, United Arab Emirates, Hong Kong and Macao

2. As at 30 June, 2010




Strong Product R&D Capability

@ A professional R&D team comprised 52 members

@ The R&D team works closely with sales and marketing team to evaluate
market trends and preferences for new product development and
improvement of existing product formula

@ The Group was authorized by Guangzhou Science and Technology
Department, National Development and Reform Commission and State
Economic and Trade Commission to establish “Key Engineering Technology
Centers in Guangzhou for R&D of Chinese herbs” ("M EHALES T
BEARFRIFLP L)

@ The R&D project which related to the extraction of contents from
polygonum (Al &) was admitted in the National Torch Program of China
(Bl AKETTXI)

@ Applying for the registration of a number of patents relating to researches
about Chinese herbs and hair blackening

¥ R&D expenses in 1H2010 amounted to approximately RMB26.2 million
Product design &

Market research development
Multiple evaluation &
testing

Research &

)
Development )

Offer samples of

Formulate

marketing strategies
Product launch \ Product improvement

new products to customers—_>=




Stringent Quality Controls

@ Our quality control team comprised 55 members which closely monitors
production process, equipment and machinery

¥ Obtained ISO9001:2000 for e — Y C—mmm— | e R
product design, ) |
development and production  Eavmeams QUALITY HANAGENENT e

el T 5 SYSTEM CERTIFICATE mﬁgﬂﬁ%mﬁg#

i B

¢ Obtained 1SO14001:2004
environmental management
certification

THERR s
SB/T 24001-2009 — 159 140012004 4z
:kﬂﬂ"riﬁl’ﬂ‘“'
#F TEACMitE 5 W
) | =R
il PAE WA figa
TRRERT g, if'liﬂf—!ltﬂﬂﬁf&- i::ﬂ;ﬂ:?:i
iERY

¢ Implement a set of
quantitative measurements
on the quality and standards
for raw materials

¥ Introduced advance technologies to minimize
the content of unwanted by-products




Innovative and Effective Branding
and Marketing Strategies

In-store promotion &
Chinese herbal related
events

Covering all major TV
channels

Brand ambassadors

Complete coverage:
Banners & kiosks to attract newspaper / TV
customers’ attention channels, internet
Public transport & and outdoor me.dla
billboards throughout China

Newspapers,
magazines & internets

wiFg
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Future Strategies

Strengthen marketing efforts for
existing and new brands

‘O

BAWANG [+

» i
B i gfﬁ,
: i O -
& 7 Reinforce

Expand product
portfolio

R&D capabilities
and quality control
measures

Expand into
upstream business to
secure supply & control
quality of
raw materials

Expand production
capacity to cope with
future development

Further expand domestic & overseas
distribution network




Mission

To Become a Global Leader of
Branded Chinese Herbal HP
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