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Profit Attributable to Owners Surged 80% to HK$90 million
Solid Financial Strength with HK$402 million Net Cash

Results Highlights

For the year ended 30 June 2010 2009
Revenue HK$2,306 mn HK$2,254 mn
Gross profit HK$1,190 mn HK$1,113 mn
Gross profit margin 52% 49%
Profit attributable to owners HK$90 mn HK$50 mn

Basic EPS attributable to ordinary equity

HK5.66 cents

HK3.16 cents

holders
Dividend per share

- interim HK1.1 cents HK1.0 cent
- final HK?2.3 cents HK1.0 cent
- special HKO0.3 cent -

At 30 June 2009
HK$342 mn
HK$265 mn

At 30 June 2010
HK$463 mn
HK$402 mn

At 31 August 2010
HK$536 mn
HK$440 mn

*Time deposits, cash and bank balances less bank loans

Cash and bank balances

Net cash*

(Hong Kong, 21 September 2010) — Bossini International Holdings Limited (“Bossini” or the
“Group”; HKSE stock code: 592) announced today its annual results for the year ended 30 June
2010.

Year 2009/10 can be described as quite a rewarding year for Bossini. The Group triumphed over
the challenges it faced in the aftermath of the global financial crisis and achieved encouraging
results. Revenue for the year under review rose by 2% to HK$2,306 million (2009: HK$2,254
million). Gross profit was HK$1,190 million (2009: HK$1,113 million), representing a gross margin
of 52% (2009: 49%), an increment of 3% points from previous fiscal year. Profit attributable to
owners recorded an impressive boost by 80% to approximately HK$90 million (2009: HK$50 million)
while basic earnings per share rose to HK5.66 cents (2009: HK3.16 cents). The Board of Directors
recommended the payment of a final dividend of HK2.3 cents per share and a special dividend of
HKO0.3 cent per share for the year ended 30 June 2010; together with the interim dividend of HK1.1
cents per share; the total dividend for the year amounted to HK3.7 cents per share. Total dividend
payout ratio for the year was 65%.
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The Group was in a healthy financial position during the year under review. Net cash balance
amounted to HK$402 million (2009: HK$265 million) at 30 June 2010, representing a remarkable
upsurge of HK$137 million from the previous year.

Ms. Bess Tsin Man Kuen, Chairman of Bossini, said, “The first year in my position as the Chairman
of Bossini was full of challenge, opportunity and growth. We operated in a complex and ever-
changing environment which to a very great extend challenged the management’s capabilities in
steering the Group in the right direction, managing our business effectively and efficiently, and
responding to market changes swiftly and decisively. Our strategies focused on business
expansion in the mainland China market, enhancing the “be happy” brand image and optimising
internal operations. We believe these strategies have produced a strong foundation that will enable
us to further bolster the profitability and growth of the group in a sustainable manner.

Despite the competitive operating environment and uncertain regional consumer demand in
2009/10, the Group’s overall same-store sales recorded an encouraging 5% growth (2009: 3%
decline). Notably, the Hong Kong market achieved a remarkable 11% (2009: 2% decline) same-
store sales growth. This is attributable to strong brand awareness, strong retail sales growth in Hong
Kong market, and the growing recognition of our brand value — “be happy”. The mainland China
market experienced a slight slump, posting a 1% same-store sales decline (2009: 5% growth), while
other markets such as Taiwan, Singapore and Malaysia recorded same-store sales declines of 4%,
1% and 12% (2009: 12% decline, 8% decline and 1% growth) respectively.

Bossini has grown since its beginnings in 1987 into an apparel enterprise with 1,361 stores in 33
markets. The Group continued to capitalise the opportunities arise during the economic downturn,
by using the advantage of lower capital costs to expand into markets with strong potential. As of 30
June 2010, Bossini had 611 (2009: 538) directly managed stores and 750 (2009: 640) franchised
stores globally. Out of the 1,361 (2009: 1,178) stores in total, 733 (2009: 578) stores were located
in mainland China. As a result, the overall retail floor area has significantly increased by 19%, to
445,300 sqg. ft. (2009: 373,500 sg. ft.) in mainland China market, and also leading the group into a
positive 13% sales growth to HK$528 million (2009: HK$468 million).

Our strong presence in the mainland China during the year under review has reflected its strong
market growth potential, and more importantly, it emerged as the key growth driver in the medium to
long term for our Group. Bossini aims to establish a stronghold in mainland China’s growing
apparel market with a plan to introduce over 230 new stores in the fiscal year of 2010/11, bringing
the total number of stores in this region over 963. Moreover, the Group will also continue to invest
and expand pragmatically and progressively in other markets of which a total of 8 new stores will be
added to the Group’s global distribution network. Total of 254 new stores will be added to the
Group during the coming fiscal year.

“The global economies have shown signs of gradual recovery; and we are confident in and
optimistic about the positive trends that guide us into the future ahead. To deliver sustainable
growth and enhance profitability of the Group, our management is committed to achieve the
following key objectives in the new fiscal year. These includes reinforcing our brand recognition, by
enhancing the brand value of “be happy”; focusing on the expansion in the mainland China market
to enlarge our distribution network coverage to second tier and smaller cities, and strengthening
supply chain management to expedite to our response to market changes.” Ms. Tsin said.

Ms. Tsin concluded, “We believe the accomplishment of these strategies will further develop our
strong foundation which will preserve our leadership as one of the most valued apparel brand owner,
retailer and franchiser in the Asia-Pacific region. “
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Appendix - Store composition by type and geographical location is detailed as below:

At 30 June 2010

At 30 June 2009

Directly managed Franchised Directly managed Franchised
stores stores stores stores

Hong Kong 41 - 41 -
Mainland China 436 297 362 216
Taiwan 86 -- 84 --
Singapore 26 - 31 -
Malaysia 22 - 20 -
Other countries and - 453 - 424
regions

Total 611 750 538 640

About Bossini International Holdings Limited

Bossini is a leading apparel brand owner, retailer and franchiser in the region. Headquartered in
Hong Kong, Bossini launched its first retail store in 1987. Over the past two decades, the Group has
rapidly established an extensive international operating platform and distribution network that

extends to 1,361 stores covering about 33 countries and regions worldwide.

Renowned for its comfortable, easy to mix-and-match, colorful and energetic style, Bossini offers a
full range of good value for money, casual wear apparel products including ladies’, men’s, young,

kids' and babies’ wear, which are designed to fit customer needs.
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