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EXPECTED TIMETABLE

If there is any change in the following expected timetable, the Company will issue an
announcement in Hong Kong to be published in English in the South China Morning Post and

in Chinese in the Hong Kong Economic Times.

Application Lists open® . . . ... ... ... ... ... 11:45 a.m. on Thursday,

Latest time for lodging WHITE and YELLOW
Application Forms and giving electronic application

instructions to HKSCC® . . . ... ... ... ... 12:00 noon on Thursday,
Application Lists close® . .. ... ... .. ...... 12:00 noon on Thursday,
Expected Price Determination Date'® . ... ... ... .. on or before Friday,

Announcement of the Offer Price and the indication
of the levels of interest in the International Placing
and the results of the Hong Kong Public Offering
and the basis of allotment of the Hong Kong
Offer Shares to be published in the South China Morning Post
(in English) and the Hong Kong Economic Times
(in Chinese) on . . . . . . . . ... Wednesday,

Despatch of share certificates in respect of wholly or partially
successful applications pursuant to the Hong Kong Public Offering
onorbefore . ... ... .. ... ... Wednesday,

Despatch of refund cheques in respect of wholly successful (if applicable)
and wholly or partially unsuccessful applications pursuant

to the Hong Kong Public Offering on® . . ... . ... ...... Wednesday,
Dealings in Shares on the Main Board to commence on . ... .. Thursday,
Notes:

14

14

14

15

Date"
2005

December

December

December

December

December

December

December

December

(1)  All times refer to Hong Kong local time. Details of the structure of the Global Offering, including its conditions,

are set out in the section headed “Structure of the Global Offering” in this prospectus.

(2) If there is a “black” rainstorm warning or a tropical cyclone warning signal number eight or above in force in
Hong Kong at any time between 9:00 a.m. and 12:00 noon on Thursday, 8 December 2005, the Application
Lists will not open and close on that day. Further information is set out in the paragraph headed “Effect of bad
weather conditions on the opening of the Application Lists” under the section headed “How to apply for the

Hong Kong Offer Shares” in this prospectus.

(3) Applicants who apply by giving electronic application instructions to HKSCC should refer to the paragraph
headed “How to apply by giving electronic application instructions to HKSCC” under the section headed “How

to apply for the Hong Kong Offer Shares” in this prospectus.

(4) The Price Determination Date is expected to be on or before Friday, 9 December 2005. If, for any reason, the
Offer Price is not agreed on or before Friday, 9 December 2005, the Global Offering will not proceed.
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(5)

Refund cheques will be issued in respect of wholly or partially unsuccessful applications and in respect of
successful applications if the Offer Price as finally determined is less than the price payable on application.
Part of your Hong Kong Identity Card number/passport number, or, if you are joint applicants, part of the Hong
Kong Identity Card number/passport number of the first-named applicant provided by you may be printed on
your refund cheque, if any. Such data may also be transferred to a third party for refund purposes. Your banker
may require verification of your Hong Kong ldentity Card number/passport number before encashment of your
refund cheque, if any. Inaccurate completion of your Hong Kong Identity Card number/passport number may
lead to a delay in encashment of, or may invalidate, your refund cheque.

Applicants who apply on WHITE Application Forms for 1,000,000 Shares or more under the Hong Kong Public
Offering and have indicated in their Application Forms that they wish to collect refund cheques and (where
applicable) share certificates in person from the Hong Kong Branch Share Registrar may collect refund
cheques and (where applicable) share certificates in person from the Hong Kong Branch Share Registrar,
Computershare Hong Kong Investor Services Limited of 3rd Floor, Futura Plaza, 111-113 How Ming Street,
Kwun Tong, Kowloon, from 9:00 a.m. to 1:00 p.m. on Wednesday, 14 December 2005. Identification and
(where applicable) authorisation documents acceptable to Computershare Hong Kong Investor Services Limited
must be produced at the time of collection.

Applicants who apply on YELLOW Application Forms for 1,000,000 Shares or more under the Hong Kong
Public Offering and have indicated in their Application Forms that they wish to collect refund cheques in person
may collect their refund cheques (if any) but may not elect to collect their share certificates, which will be
deposited into CCASS for credit to their designated CCASS Participants’ stock accounts or CCASS Investor
Participant stock accounts, as appropriate. The procedure for collection of refund cheques for applicants who
apply on YELLOW Application Forms is the same as that for WHITE Application Form applicants.

Uncollected share certificates and refund cheques will be despatched by ordinary post (at the applicants’ own
risk) to the addresses specified in the relevant Application Forms. Further information is set out in the
paragraph headed “Refund of your money — additional information” under the section headed “Terms and
conditions of the Hong Kong Public Offering” in this prospectus.

Share certificates for the Offer Shares will only become valid certificates of title at 8:00 a.m. (Hong
Kong time) on the Listing Date provided that (i) the Global Offering has become unconditional; and (ii)
the right of termination as described in the section headed “Underwriting — Grounds for termination”
in this prospectus has not been exercised thereto and has lapsed.
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You should rely only on the information contained in this prospectus and the
Application Forms to make your investment decision. The Company has not authorised
anyone to provide you with information that is different from what is contained in this
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Underwriters, any of their respective directors or any other person or party involved in the
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SUMMARY

This summary aims to give you an overview of the information contained in this
prospectus. As this is a summary, it does not contain all the information that may be
important to you. You should read the whole document before you decide to invest in the
Offer Shares.

There are risks associated with any investment. Some of the particular risks in
investing in the Offer Shares are summarised in the section headed “Risk factors”. You
should read that section carefully before you decide to invest in the Shares.

Capitalised terms are defined in the section headed “Definitions”.

THE INDUSTRY HIGHLIGHTS

According to the United Nations Statistics Division, the apparel industry is one of the
largest export industries in the world with global trading volume of approximately US$487.4
billion (comprising US$220.6 billion of exports, US$249.0 billion in imports and US$17.8
billion in re-exports) in 2004. The industry structure was shaped by a quota system from 1974
with the signing of the MFA. In 1995, the MFA was superseded by the ATC, a transitional
agreement designed to gradually phase out quotas by 2005. All of the members of the WTO
are also signatories of the ATC, including prominently the United States, EU member states
and Japan. Under the ATC, quotas were allocated by importing countries to regulate the
quantity of apparel imported from exporting countries as a means to protect the interests of
their domestic apparel manufacturing industries from those of the exporting countries which
often can produce apparel at a lower cost. As a result, the geographical distribution of the
industry is fragmented, with apparel manufacturers scattered over many different countries.
Production facilities are located mostly in developing or less developed countries with
available quota and low labour costs.

However, changes in the global trading arena in recent years and the abolition of quotas
under the ATC as of 1 January 2005, have prompted larger structural changes in the industry,
which are expected to lead to a period of industry consolidation.

Even during the period when worldwide apparel trade was governed by the quota
system, apparel production increasingly shifted to Asian countries during the 1980s and
1990s. Asian countries’ share of world apparel exports in terms of export value has increased
from 26.8% in 1980 to 37.8% in 2004 and since 2000 has surpassed that of the EU. Among
Asian countries, China has become a main production base for textiles and apparel products.
According to WTO statistics, China was the world’s largest exporting country for textiles and
apparel products in 2004.

Although quota restrictions under the ATC have been abolished since 1 January 2005,
as a protective measure for importing countries to avoid a sudden influx of Chinese apparel,
China remains restricted by two provisions as provided for under the Report of the Working
Party on the Accession of China to the WTO, which allow other WTO members to restrict
market access for textile and apparel products produced in China. These include a textile-
specific safeguard, which, if imposed, would allow them to impose a limit of 7.5% per year on
the growth of the textile and clothing imports from the PRC. For further details on the
safeguard measures implemented by the US and the EU, please refer to the section headed
“Industry overview” of this prospectus.
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China is the principal global silk apparel exporter. China produced over 70% of the
world’s raw silk from 1999 to 2002. In 2004, China exported 89.98 million pieces of silk
knitted garments worth US$777 million, representing a 35.4% year-on-year growth in terms of
value, as well as 112.79 million pieces of silk shuttle-woven (# #4%) garments with a total
export amount of US$1,012 million, representing a 21.2% year-on-year growth in terms of
value. Key export markets for China’s silk apparel are the U.S., Hong Kong, Japan, Germany,
the UK and Italy, with an export amount of US$1.10 billion, US$177 million, US$165 million,
US$64 million, US$55 million and US$55 million respectively in 2004.

BUSINESS OVERVIEW

The Group is a vertically integrated and large scale garment manufacturer, exporter and
retailer based in China whose businesses principally comprise the following two distinctive,
yet related, parts: (i) the provision of vertically integrated garment manufacturing solutions for
middle to high-end fashion apparel, primarily for women, using predominantly silk or silk-
blended fabric, on an OEM basis for international fashion brands, chain retailers and
department stores primarily in the United States and increasingly in Europe; and (ii)
manufacturing and retailing of branded fashion apparel, primarily for women, in China. The
Group sold over 13 million pieces of apparel for the year ended 31 December 2004 with a
total turnover of HK$1,401 million for the same year. According to the China Silk Association,
the Group is one of the largest exporters and manufacturers of silk apparel in China.

The Group is headquartered in Hong Kong with production facilities in Zhejiang, Jiangsu
and Shenzhen and offices in Hong Kong, Hangzhou, Shenzhen, Shanghai, Paris and New
York to support its sourcing, manufacturing and distribution activities, to maintain close
liaison with major customers and to keep abreast of the latest market information and
international fashion trends. The Group’s primary manufacturing facilities are situated at the
China Ting Industrial Complex in Hangzhou, which is the centre of China’s silk industry. The
Group also operates other manufacturing facilities in Shenzhen, Hangzhou City, Haiyan of
Zhejiang and Sihong of Jiangsu, the PRC.

The Group’s principal business, from which it derived 88.8% of its turnover for the year
ended 31 December 2004, is the manufacture on an OEM basis of predominantly silk and
silk-blended fashion apparel (primarily for women) for export to fashion brands, chain retailers
and department stores including Express, Macy’s, Jones Apparel Group, Liz Claiborne, May
Department Stores, Saks Inc. and Zara. The Group offers vertically integrated garment
manufacturing solutions comprising fabric design and sourcing, raw silk processing and
weaving and garment manufacturing.

In addition to its OEM business, the Group has also established a branded fashion
apparel retail business in China which accounted for 11.2% of its turnover for the year ended
31 December 2004. The Group’s retail business is principally of women’s apparel which is
conducted under its own brands namely FINITY, ELANIE and Dbni (formerly under the
brands, diny and dbn!/) and a licensed brand, MAX STUDIO. The Group began to retail men’s
apparel as the franchisee for a Spanish brand, SPRINGFIELD in September 2004, but
discontinued doing so following the launch of its own brand RIVERSTONE in mid October
2005. As of 31 October 2005, the Group had a retail network of 292 retail outlets across
various major PRC cities comprising 143 Concessions and four Free-standing Stores directly
operated by the Group and 145 retail outlets operated by franchisees through franchise
arrangements.



SUMMARY

The following table shows the breakdown of the Group’s turnover by activities for each
of the three years ended 31 December 2004 and for the five months ended 31 May 2004 and
2005.

For the five months

Year ended 31 December ended 31 May
2002 2003 2004 2004 2005
HK$'000 % HK$000 %  HK$000 % HK$'000 % HK$'000 %
OEM 621,428 87.3 863,242 88.1 1,244,512 88.8 558,817 89.9 763,923 91.7
Retail 90,475 12.7 116,773 11.9 156,953 11.2 63,098 10.1 69,558 8.3

Total Turnover 711,903 100.0 980,015 100.0 1,401,465 100.0 621,915 100.0 833,481 100.0

HISTORY AND DEVELOPMENT

The business of the Group was founded in 1992 by Mr. TING Man Yi, the chairman of
the Group, with the establishment of Concept Creator in Hong Kong, specialising in trading of
silk fabric. In May 1994, Concept Creator Fashion was incorporated, focusing on trading of
knitted garments manufactured by outsourced contractors.

Hong Kong Fuhowe was incorporated in October 1996 as part of the Group’s plan to
develop its own garment manufacturing business. Mr. DING Jianer, an executive Director and
a younger brother of Mr. TING Man Yi, joined the Group in 1996 and was responsible for the
business operation of Hong Kong Fuhowe in China.

In August 1998, Hong Kong Fuhowe, together with Kiteman, established Finity
(Shenzhen) for the manufacturing and retailing of apparel under the FINITY brand in
China. Finity (Shenzhen) was owned by Hong Kong Fuhowe as to 55% with the remaining
45% owned by Kiteman.

The Group’s garment manufacturing operations quickly expanded with the establishment
of Hangzhou Fucheng and Zhejiang Concept Creator in Hangzhou to engage in garment
manufacturing, in December 1998 and January 2000, respectively.

In May 2002, the Group launched a retail brand, diny (now under the brand, Dbni), in the
PRC.

In 2002, Mr. TING Hung Yi, the chief executive officer of the Group and a younger
brother of Mr. TING Man Yi and Mr. DING Jianer, joined the Group and was responsible for
the development of the Group’s OEM export business and retail fashion business in China.
During the same year, the construction of the China Ting Industrial Complex commenced,
while the OEM export business of the Group continued to expand, with the establishment of
China Ting Garment, China Ting (USA), and China Ting Europe.

In March 2003, the Group established China Ting Textile & Knitwear to expand into
knitwear export business.

The China Ting Industrial Complex first commenced production in May 2003 and came
into full operation in January 2004. As at 30 September 2005, the China Ting Industrial
Complex occupied a site area of approximately 202,000 sq.m. and housed various factory
buildings and an administration building. The construction of the China Ting Industrial
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Complex was a milestone in the Group’s development. The commencement of production of
the new factories within the China Ting Industrial Complex allowed the Group to quickly
expand its scale of garment production, enhance its production efficiency and diversify its
production capability vertically into silk weaving, knitwear and home textile fabric production.

In March 2003, the Group made a strategic investment by acquiring a 40% shareholding
interest in Interfield which through its two operating subsidiaries namely Hangzhou Huaxing
and Heshan Tri-Star, engages in printing and dyeing of silk fabric.

In June 2003, China Ting Group was granted a licence to manufacture and market
women’s apparel under the licensed brand MAX STUDIO in the PRC. In August 2003, the
Group launched another retail brand, ELANIE, in the PRC.

In June 2004, the Group acquired the brand FINITY for use in the PRC and Hong Kong
for an aggregate consideration of US$4.0 million. In September 2004, SPRINGFIELD was
added to the Group’s portfolio of retail brands.

In June 2004, the Group contracted to acquire the remaining 45% equity interest in
Finity (Shenzhen) from Kiteman for a consideration of US$1.5 million.

In October 2005, the retail of SPRINGFIELD apparel was discontinued. The Group
began to retail men’s apparel under its own brand RIVERSTONE in mid October 2005
through its retail network in China.

As at the Latest Practicable Date, apart from the factory used by Hangzhou Huaxing, all
factories within the China Ting Industrial Complex were operated by members of the Group,
forming the Group’s principal manufacturing base to support its OEM and fashion retail
operations.

PRINCIPAL STRENGTHS

) Leading player in the global silk apparel trade. According to the China Silk
Association, the Group is one of the largest exporters and manufacturers of silk
apparel in China. The Directors believe that the Group’s scale of operations and strong
track record, longstanding relationships with and reputation among customers and
suppliers, and its wealth of experience in the silk industry accumulated over the years,
place the Group in a strong position to maintain and further strengthen its leading
position in China’s silk garment industry.

) Silk apparel manufactured by the Group subject to relatively limited trade
restrictions compared to non-silk apparel, particularly in the United States, the
Group’s principal market. Compared to garments produced using other types of
fabrics such as cotton, silk garments manufactured by the Group in China have
historically been and are currently subject to relatively limited trade restrictions,
particularly on imports into the United States, the Group’s principal market. The
Directors believe that, in part, this is due to the fact that major apparel importing
countries, in particular the United States, do not have significant silk garment
manufacturing industries to protect from foreign competition. Consequently, the
Directors believe that the Group’s silk garment export business occupies a leading
position in a segment of the apparel industry which is currently and is likely to remain in
the future relatively free from import/export restrictions.

— 4 —
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Strong established market position with established customer relationships and
reputation rendering the Group (i) a potential beneficiary of expected
consolidation of the apparel supply chain, and (ii) strategically positioned for
expansion into the non-silk garment OEM business. As a supplier of quality silk
garments with a reputation amongst its customers for quality, consistency and reliability,
the Group has established business relationships with a number of international fashion
brands, chain retailers and department stores. The Directors believe that international
garment retailers/brand owners will increasingly seek to reduce the number of
manufacturers with whom they do business and consolidate their sources of supply
after the abolition of the global quota system, and the Directors expect China to become
the prime beneficiary of such consolidation. The Directors believe that the Group’s
established market position as a middle to high-end silk garment supplier in China
coupled with the Group’s established business relationships with key customers render
the Group well positioned to benefit from the expected consolidation of the apparel
supply chain in the post quota global apparel trade environment. The Directors also
believe that the Group’s customer base and relationships and manufacturing operations
provide the Group with the opportunity to expand into the non-silk garment OEM
business.

More diversified and balanced business portfolio than “pure” apparel
manufacturers. In addition to its traditional OEM export business, the Group has
diversified over the past seven years into the branded fashion retail business in the PRC
market. The Directors believe that the Group’s success in the apparel retail business
enables the Group to capitalise on fast growing domestic consumer spending in the PRC
and also serves to diversify risks generally associated with purely export orientated
businesses in the garment/textile industry.

Large scale integrated manufacturing facilities and industry knowhow capable of
undertaking various stages of the silk garment supply chain. The Directors believe
that the Group’s large scale integrated manufacturing operations with corresponding
industry knowhow are key to its winning OEM business and enables the Group to benefit
from economies of scale, to control costs and the quality of its products and to
accelerate time to market for its customers, supporting not only its OEM business but
also its retail business.

Experienced management team. The Group has an experienced management team
with substantial experience in the silk garment manufacturing and the fashion industry.
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GROWTH STRATEGIES AND FUTURE PLANS
Growth strategies

The Directors believe that the Group’s current business activities provide an excellent
platform for future growth and expect to concentrate efforts to achieve future growth on the
following areas:

° Expand branded apparel retail sales. The Group’s objective is to expand its retail
business to increase the proportion of the Group’s turnover generated from its retail
business by increasing the size of its retail network. The Directors also intend to develop
further the Group’s portfolio of retail brands. The Group expects to focus only on those
brands for which it also manufactures apparel, as that has the potential to provide a
higher margin.

° Diversify the Group’s business into home textile production and retail sales. The
Group aims to diversify its business further into home textile production and retail sales.
The Directors intend to construct a new dyeing, printing and finishing production plant for
home textile products. In October 2005, Finity International entered into an agreement
with BURLINGTON HOUSE to manufacture, sell and distribute home textile products in
the PRC.

° Expand apparel production capacity. The Directors intend to expand the Group’s
apparel production capacity by building the Group’s own production facilities, principally
in Zhejiang, the PRC. The Group is in the process of establishing a new apparel
manufacturing facility in Macau. The Directors also intend to establish a design
development and exhibition centre in Hangzhou to further strengthen the Group’s
design and development capabilities in fabric and apparel.

) Expand into the European OEM business. The Directors intend to expand into new
markets in Europe. The Group will focus on growing business in Europe with brand
retailers such as Zara as the Directors believe that there is expected to be a significant
potential for growth with brand retailers. To implement this strategy, the Group has
opened a representative office in Paris to co-ordinate the business strategy of the Group
in Europe.

° Expand existing production facilities organically and through acquisition to
position the Group to take advantage of anticipated industry consolidation. The
Directors intend to expand the Group’s existing production facilities in multiple sites and
product lines in the next two to three years and to seek opportunities for growth through
acquisition of suitable businesses.

Future plans

° The Directors intend to further expand the Group’s retail network for branded apparel
sales by: (i) increasing the number of retail outlets; (ii) establishing flagship specialty
shops in major PRC cities for the sale of the Group’s in-house brands; (iii) continuing its
marketing strategies and improvement of network facilities; and (iv) establishing new
alliances for operating other premium fashion brands.
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The Directors intend to diversify the Group’s business further into home textile
production and retail sales through: (i) the construction of a new home textile dyeing,
printing and finishing production facility and the establishment of a retail network for
BURLINGTON HOUSE products; and (ii) the construction of a new OEM home textile
production facility.

The Directors intend to establish a product design, development and exhibition centre in
Hangzhou to fortify its design and development capabilities in fabric and apparel.

The Directors intend to further increase its apparel production capacity through the
construction of a new apparel production plant in Hangzhou offering an additional annual
production capacity of approximately two million pieces of apparel, and the construction
of a new apparel production base in Qiandaohu, Zhejiang offering an additional annual
production capacity of approximately six million pieces of apparel.

The Directors intend to identify and invest in quality projects through which the Group’s
business will expand and increase in competitiveness.

The Directors intend to enhance the Group’s internal management control system to
increase its operating efficiency so as to strengthen its competitive advantage.
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TRADING RECORD

The following is a summary of the Group’s combined results for the three years ended
31 December 2004 and for the five months ended 31 May 2004 and 2005 extracted from the
accountants’ report set out in Appendix | to this prospectus. The results were prepared on the
basis of the presentation as set out in the above mentioned accountants’ report.

Five months ended

Year ended 31 December 31 May
2002 2003 2004 2004 2005
HK$000 HK$000 HK$000 HK$000 HK$000
(unaudited)

Turnover (Note) 711,903 980,015 1,401,465 621,915 833,481

Cost of sales (527,024) (702,082) (967,807)  (419,719) (506,545)

Gross profit 184,879 277,933 433,658 202,196 326,936

Other revenue 744 902 6,505 1,595 652

Other gains, net 24,283 19,918 26,637 5,972 5,474
Selling, marketing and

distribution costs (60,448) (80,600) (108,716) (38,796) (41,072)

Administrative expenses (51,243) (107,018) (114,930) (43,485) (47,038)

Operating profit 98,215 111,135 243,154 127,482 244,952

Finance costs (1,142) (6,974) (10,191) (4,380) (3,264)

Share of profit of

associates 3,317 3,669 10,391 4,013 5,803

Profit before income tax 100,390 107,830 243,354 127,115 247,491

Income tax expense (6,050) (12,799) (30,186) (15,194) (36,151)

Profit for the year/period 94,340 95,031 213,168 111,921 211,340

Attributable to:
Company’s equity holders 87,033 85,272 192,803 100,833 198,563
Minority interests 7,307 9,759 20,365 11,088 12,777

94,340 95,031 213,168 111,921 211,340

Dividend — — — — 15,150

Note: Turnover comprises the fair value for the sale of goods and services net of rebates, discounts, returns,
value-added tax and after eliminated sales within the Group.

For additional information on the combined results of the Group, please refer to the
section headed “Financial information — Management’s Discussion and Analysis of Financial
Condition and Results of Operations” and Appendix | to this prospectus.
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PROFIT FORECAST FOR THE YEAR ENDING 31 DECEMBER 2005

Forecast combined profit attributable to equity holders

of the Company (Notes 1 and 2) ... ... ... ........ not less than HK$369 million

Pro forma forecast earnings per Share (Note 3) . .......... not less than HK$0.1845

Notes:

(1) The bases and assumptions on which the above profit forecast for the year ending 31 December 2005 have
been prepared are summarised in Appendix Il to this prospectus.

(2) The forecast combined profit attributable to equity holders of the Company for the year ending 31 December
2005 prepared by the Directors is based on the audited combined results of the Group for the five months
ended 31 May 2005, the Group’s unaudited combined management accounts for the four months ended 30
September 2005 and a forecast of the combined results of the Group for the three months ending 31 December
2005 on the basis that the current Group structure had been in existence throughout the whole financial year
ending 31 December 2005. The forecast has been prepared on the basis of the accounting policies being
consistent in all material aspects with those currently adopted by the Group as set out in Note 3 of section Il of
the Accountants’ Report, contained in Appendix | to this prospectus.

(83) The unaudited pro forma forecast earnings per Share is calculated by dividing the forecast combined profit
attributable to equity holders of the Company for the year ending 31 December 2005 and a total of
1,990,000,000 Shares in issue, assuming that the Global Offering has been completed on 1 January 2005
(without taking into account the Over-allotment Option), and 10,000,000 additional Shares, assuming that the
Pre-IPO Share Option Deed was exercised in full on 1 January 2005. The unaudited pro forma forecast
earnings per Share would be HK$0.1854 if the impact on the exercise of the Pre-IPO Share Option Deed was
excluded. Accordingly, diluting effect on the forecast earnings per Share arising from the exercise of the Pre-
IPO Share Option Deed in full is less than HK$0.001 per Share. The calculation of the diluted earnings per
Share above has not taken into consideration the impact of the fair value of the Shares upon the exercise of
the Share Option Scheme in full. The Directors consider it is impracticable to estimate the fair value of the
Shares to be issued under the Share Option Scheme prior to the Listing.

OFFERING STATISTICS

Market capitalisation of the Shares (Note 1)

Based on the
minimum
indicative Offer
Price of HK$1.8
per Share

HK$3,582 million

Based on the
maximum
indicative Offer
Price of HK$2.2
per Share

HK%$4,378 million

Forecast price/earnings multiple (Note 2) 9.76 times 11.92 times
Pro forma net tangible assets value per Share

(Note 3) HK$0.67 HK$0.77
Notes:

(1)  The calculation of the market capitalisation of the Shares is based on 1,990,000,000 Shares in issue
immediately after completion of the Global Offering and the Capitalisation Issue but does not take into account
any Shares which may fall to be issued upon the exercise of the Over-allotment Option or any Shares which
may fall to be issued upon the exercise of the option granted under the Pre-IPO Share Option Deed and any
options that may be granted under the Share Option Scheme.

(2) The calculation of forecast price/earnings multiple on a pro forma basis is based on the unaudited pro forma
forecast earnings per Share for the year ending 31 December 2005 at the minimum and the maximum
indicative Offer Price, and based on the assumption set forth in note (1) above. The forecast price/earnings
multiple would be 9.71 times and 11.87 times at the minimum and maximum indicative Offer Price, respectively,
if the impact on the exercise of the Pre-IPO Share Option Deed was excluded.
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(83) The pro forma net tangible assets value per Share has been arrived at after the adjustments referred to in the
paragraphs headed “Unaudited pro forma net tangible assets” in the section headed “Financial information” in
this prospectus and on the basis of 1,990,000,000 Shares in issue at the minimum and the maximum indicative
Offer Price of HK$1.8 and HK$2.2 per Share respectively immediately following completion of the Global
Offering and the Capitalisation Issue but without taking into account any Shares which may fall to be issued
upon the exercise of the Over-allotment Option or any Shares which may fall to be issued upon the exercise of
the option granted under the Pre-IPO Share Option Deed and any options that may be granted under the Share
Option Scheme.

If the Over-allotment Option is exercised in full, assuming an Offer Price of HK$2.0 per
Share (being the mid-point of the stated range of the Offer Price of between HK$1.8 and
HK$2.2 per Share), the pro forma net tangible assets value of the Group will increase and the
unaudited pro forma forecast earnings per Share will decrease correspondingly.

DIVIDENDS

The Directors are of the view that the amount of any dividends to be declared in the
future will depend on, among other things, the Group’s results of operations, cash flows and
financial condition, operating and capital requirements, the amount of distributable profits
based on the generally accepted accounting principles in Hong Kong, the applicable laws and
regulations and all other relevant factors.

The Directors intend to declare and recommend dividends which would amount in total to
not less than 50% of the net profit from ordinary activities attributable to shareholders of the
Company for full financial years subsequent to the Global Offering. Such intention does not
amount to any guarantee or representation or indication that the Company must or will
declare and pay dividend in such manner or declare and pay any dividend at all. Cash
dividends on the Shares, if any, will be paid in Hong Kong dollars.

For the period ended 31 May 2005, Zhejiang Huading Group paid a dividend of HK$15.2
million to the then shareholders of Zhejiang Huading Group. For the year ended 31 December
2004, certain companies now comprising the Group, namely, China Ting Garment, Concept
Creator Fashion and Hong Kong Fuhowe, further paid an ordinary dividend of HK$80.0 million
out of their profits for the year 2004, and a further special dividend of HK$161.0 million
respectively, which were approved by their respective board of directors in November 2005.
Such dividends were declared to distribute profits to the relevant shareholders which will be
settled by internal sources of funding and partly offset by amounts due from the Controlling
Shareholders. The following table provides a summary of the components of the dividends
declared:

HK$’000
Ordinary dividend 80,000
Special dividend 161,000
Less: Balance of amounts due from Controlling Shareholders resulting
from various cash advancements and disposal of a real property
as at 1 November 2005 240,631
Dividend settled in cash in November 2005 369
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All of the above dividends have already been declared and therefore will not be paid to
new investors participating in the Global Offering. The Group’s dividends were declared
having due regard to, amongst other factors, the Group’s retained profits, business prospects
and shareholders’ needs and the Directors consider that the payment of such dividends would
not adversely affect the financial position of the Group taken as a whole. The amounts of
dividends declared historically are not indicative of the dividends that the Group may pay in
the future.

REASONS FOR THE GLOBAL OFFERING AND USE OF PROCEEDS

The Directors believe that the net proceeds of the Global Offering will finance the
Group’s capital expenditures and business expansion, strengthen the Group’s capital base
and improve its financial position.

The net proceeds of the Global Offering after deducting related expenses, and assuming
an Offer Price of HK$2.0 per Share (being the mid-point of the stated range of the Offer Price
of between HK$1.8 and HK$2.2 per Share) and that the Over-allotment Option is not
exercised in whole or in part, are estimated to amount to approximately HK$937.0 million. To
effect the Group’s future plans (details of which are more particularly set out in the section
headed “Future plans and use of proceeds — Future plans and prospects” in this
prospectus), the Group intends to apply the net proceeds as follows:

1.  approximately HK$114.0 million (RMB118.6 million) for expansion of branded
apparel sales through opening new shops, engaging in advertising and marketing
campaigns, installing sales distribution network facilities, constructing and
expanding warehousing and sales distribution capabilities;

2. approximately HK$141.7 million (RMB147.4 million) for construction of a new
dyeing, printing and finishing plant for home textile products with an estimated
annual production capacity of 23.0 million metres of home textile fabric;

3. approximately HK$102.8 million (RMB106.9 million) for the construction of a
production plant and the acquisition of weaving machines for production of
cotton, linen, wool, synthetic and other textiles, principally for the production of
home textile products on an OEM basis;

4. approximately HK$23.0 million (RMB23.9 million) for the establishment of a design
development and exhibition centre in Hangzhou;

5. approximately HK$53.5 million (RMB55.6 million) for the construction of a new
apparel production plant in Hangzhou with an estimated capacity of two million
pieces of apparel per year;

6. approximately HK$205.6 million (RMB213.8 million) for the construction of a new
apparel production base in Qiandaohu, Zhejiang, the PRC with an estimated annual
production capacity of approximately six million pieces of apparel;

7. approximately HK$120.0 million (RMB124.8 million) for investment in quality
projects;
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8. approximately HK$20.0 million (RMB20.8 million) for improving the Group’s
information systems and upgrading operational efficiency; and

9. approximately HK$116.3 million (RMB121.0 million) for repayment of bank loans in
respect of the financing of the acquisition of the equity interests in certain
subsidiaries of the Group as part of the Reorganisation. Particulars of the relevant
outstanding bank loans as at 30 September 2005 are set forth below:

Principal Interest Outstanding
Name of Bank amount Drawdown date Maturity date rate amount
HKD’000 HKD’000
Shanghai Pudong
Development Bank 1,918 16 June 2005 16 December 2005 5.22% 1,918
Shanghai Pudong
Development Bank 2,877 13 July 2005 12 January 2006 5.22% 2,877
Bank of
Communications 4,796 26 April 2005 5 February 2006 5.58% 4,796
Bank of China 24 11 March 2004 10 March 2006 5.00% 24
Shanghai Pudong
Development Bank 4,796 16 June 2005 16 December 2005 5.22% 4,796
ICBC 959 10 August 2005 5 February 2006 5.22% 959
Nanyang Commercial
Bank 14,488 31 December 2004 31 December 2006  4.75% 9,171
Nanyang Commercial
Bank 57,626 22 June 2005 22 June 2006 5.25% 14,410
Nanyang Commercial
Bank 77,350 5 July 2005 5 July 2006 5.25% 77,350
116,301

For further details relating to the acquisitions, please refer to the paragraphs (a)(i)—(iii),
(c) and (d)(i)—(v) in the section headed “Reorganisation — Detailed steps of the
Reorganisation” in Appendix VI to this prospectus.

The remaining balance of approximately HK$40.1 million (RMB41.7 million) and any
additional net proceeds that the Company would receive if the Over-allotment Option is
exercised, which is currently estimated to be approximately HK$146.2 million (RMB152.0
million) (assuming an Offer Price of HK$2.0), may be used for working capital requirements
and general corporate purposes. The Group’s operations require a high level of working
capital as the Group will expend a significant amount of cash in the operations, principally to
fund the purchase of silk/silk-blended fabric and other raw materials for production. Purchase
of silk/silk-blended fabric and other raw materials normally requires cash payment with a
relatively short credit period. As the Group expands, the working capital requirements will
increase as the Group’s purchase increase. Therefore, the Group believes that the additional
working capital will provide greater support and flexibility for business expansion.

If the Offer Price is determined at the highest point of the stated range, the proceeds
would be increased by approximately HK$97.5 million (RMB101.4 million). If the Offer Price is
determined at the lowest point of the stated range, the proceeds would be decreased by
approximately HK$97.5 million (RMB101.4 million). In such event, the net proceeds invested
for project acquisition will be adjusted accordingly.

The Directors intend to further expand its OEM business by acquiring quality trading

companies with diversified client base to widen its existing OEM client base and OEM
factories engaged in non-silk garment production to expand non-silk OEM manufacturing
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facilities. For the Group’s retail business, the Directors intend to acquire retail brands in the
PRC should any suitable opportunities arise. However, as at the Latest Practicable Date, no
specific target has been identified for project acquisition. The Directors will carefully consider
the then prevailing market conditions and business circumstances before acquiring any
investment targets.

To the extent that the net proceeds of the Global Offering are not immediately required
for the above purposes, the Directors intend to place such proceeds on short-term deposits
with licensed banks or financial institutions in Hong Kong.

Further information in relation to the use of proceeds of the Global Offering is set out in
the section headed “Future plans and use of proceeds”.

RISK FACTORS

The Directors believe that there are certain risks involved in the Group’s operations.
They can be broadly categorised into (i) risks relating to the Group; (ii) risks relating to the
industry in which the Group operates; (iii) risks relating to the PRC; and (iv) risks relating to
ownership of Shares and trading markets.

Risks relating to the Group

) Because the Group derives a substantial majority of its revenue from exports to the
United States, its business will be harmed if its access to these markets were further
restricted by any newly imposed trade restrictions, including tariffs, safeguards or
otherwise

) In the three years ended 31 December 2004 and the five months ended 31 May 2005,
83.4%, 82.6%, 79.3% and 81.9% respectively of the Group’s total worldwide sales were
made to customers in the United States

° Sales to the Group’s five largest customers represented between 49.1% and 63.1% of
the Group’s total worldwide sales made during the Track Record Period, and if the
Group’s relationships with any or all of these customers were to be negatively affected
its business would be harmed

° The Group has no long-term sales contracts with any of its customers, including any of
its top five customers, allowing customers to terminate their respective relationships with
the Group at any time without cause and almost immediately

) The Group is subject to some financial risk in connection with foreign currency exchange
rate fluctuations between the U.S. dollar and the Renminbi

° The Group’s success significantly depends on key management and its ability to attract
and retain additional management

° The Group’s PRC retail business depends on the continuing operation and expansion of

its retail network, including Concessions; non-renewal of Concessions or changes in the
terms of Concessions may harm the Group’s retail business

— 13 —



SUMMARY

The terms of certain Concessions have expired and the lessor of a retail store leased to
the Group has not proved its right to lease such property

The Group’s growth potential depends on its managers’ ability to achieve and manage
growth

The Group’s retail business is entirely reliant on the PRC retail market; if economic
conditions in the PRC do not match the Directors’ expectations, the Group’s PRC retail
business may be harmed

Possible infringement of trademarks and other intellectual property rights related to the
Group’s in-house and licensed brands

If the brand images of the Group’s in-house and licensed brands weaken in the minds of
consumers in the PRC, the Group’s PRC retail business will be harmed

The Group is dependent on third parties for the manufacture of apparel for their in-house
and licensed brands

The Group relies on outside vendors to supply it with silk fabric and clothing accessories
such as thread, buttons and zippers, and raw silk, and if any or all of these vendors
were unable to continue to supply the Group, there can be no assurance that the Group
would be able to locate alternative suppliers who could supply the same quality goods in
a timely fashion and at commercially reasonable prices

Silk fabric is the Group’s largest single cost item; because the Group has no long-term
supply contracts with its suppliers of silk fabric, fluctuations in the price of raw silk or silk
fabric may harm the Group’s business

The franchise agreement allowing the Group to sell SPRINGFIELD branded apparel
terminated in October 2005

One of the Group’s subsidiaries may have exceeded its business licence through the
operation of its SPRINGFIELD retail outlets, and may be subject to penalties up to and
including revocation of its business licence

The terms of the Group’s licence with the licensors of MAX STUDIO and BURLINGTON
HOUSE may limit the Group’s ability to expand using that brand

If the Group is unable to successfully manage the rapid growth of its network of
Concessions and Free-standing Stores in the PRC, its financial performance may be
harmed

If the Group is unable to protect certain of its intellectual property, including trademarks
for its stores’ names, its business may be harmed

The Group has short term contracts with the licensor from whom the Group has licensed

the MAX STUDIO brand. If the Group was to lose this licence, or was unable to renew it
on commercially reasonable terms, its business may be harmed
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° Retail sales may decline if the Group does not successfully advertise and market the
apparel for its in-house and licensed brands

° The loss of, or disruption in, the Group’s China Ting Industrial Complex and distribution
network in the PRC may negatively impact its business and operations

e The Group makes provisions for obsolete or slow-moving inventory
° Tax liability may increase due to a change in the PRC’s preferential tax treatment

) The past dividend distribution record should not be used as a reference of the amount of
dividend payable in the future

Risks relating to the industry in which the Group operates

° As a substantial part of the Group’s total turnover was derived from sales to customers
outside of the PRC, any future appreciation of the value of the Renminbi may harm the
Group’s export business and adversely affect the financial condition and operating
results of the Group

° Apparel manufacture requires substantial capital investment and the sources of the
Group’s future financing are uncertain

° Changes in PRC government regulations such as government charges, environmental
regulations or tax could adversely affect participants in this industry

) Certain of the Group’s customers are sensitive to social responsibility standards and if
the Group has or is perceived to have low standards certain customers might choose not
to do business with the Group

° If the minimum wage or manufacturing overhead is increased, the Group’s cost of
production will increase and its business may be harmed

) Increased inspection procedures and tighter import and export controls could increase
the Group’s operating costs and cause disruption to the Group’s business

° Trade and other matters may affect PRC exporters, including the Group

° The Group’s business may be affected by unpredictable weather patterns and natural
catastrophes

° Reduced import duties may increase competition for the Group’s retail operations

° Fashion and apparel industry risks to the Group’s retail business and inventory
obsolescence

° If the price of silk increases, the Group’s profitability may be harmed
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Risks relating to the PRC

Changes in the economic and political environment in the PRC and policies adopted by
the government to regulate its economy may adversely affect the business, operating
results and financial condition of the Group

A possible recurrence of a SARS outbreak may materially and adversely affect the
Group’s business and operating results

The Group’s raw material suppliers and garment manufacturers are subject to
government regulation, and changes in these regulations or incentives may adversely
affect the Group’s business and operating results

The Renminbi is not freely convertible

The Group relies heavily on its middle management personnel, and failure to attract and
retain such personnel in the PRC may harm the Group’s operations and prospects there

The PRC legal system is not fully developed and has inherent uncertainties that could
limit the legal protections available to the Group

If power shortages occur in the PRC, the Group’s business may be harmed

Risks relating to ownership of Shares and trading markets

Future sales of securities by the Company or its shareholders may decrease the value of
an investment

There has been no prior market for the Shares and the Global Offering may not result in
an active or liquid market for these securities, which may adversely affect the market
price of the Shares

The Offer Price may not be indicative of prices that will prevail in the trading market and
such market prices may be volatile

The Company will continue to be controlled by Mr. TING Man Yi, Mr. TING Hung Yi and
Mr. DING Jianer, whose interests may differ from those of other Shareholders

The trading price of the Shares may be volatile

The interest of the Shareholders may be diluted as a result of additional equity fund
raising

The industry statistics from government official sources contained in this prospectus are
derived from various official sources and may not be reliable

There are risks associated with forward-looking statements
Prospective investors are cautioned not to place any reliance on any information
contained in any reports or articles in the press or other media regarding the Group or

the Global Offering including, in particular, any financial projections, valuations or other
forward-looking information
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In this prospectus, unless the context otherwise requires, the following expressions shall
have the following meanings. Certain other terms are explained in the section headed
“Glossary of technical terms”.

“Application Form(s)”

“Application Lists”
“Articles”
“associate”

“Audit Committee”

“BNP Paribas
Peregrine” or
“Sponsor” or “Global
Coordinator”

“Board”

“Bolinding Hangzhou
Textile”

“Business Day”

“BVI”

“Capitalisation Issue”

“CCASS”

“CCASS Broker
Participant”

“CCASS Custodian
Participant”

“CCASS Investor
Participant”

the WHITE and YELLOW application forms or as the context so
requires, any of them which is used in relation to the Hong Kong
Public Offering

the application lists for the Hong Kong Public Offering

the articles of association of the Company as currently adopted
has the meaning ascribed to it under the Listing Rules

the audit committee of the Board

BNP Paribas Peregrine Capital Limited acting as the global
coordinator, sponsor, bookrunner and lead manager of the
Global Offering, a corporation licensed to conduct type 1
(dealing in securities) and type 6 (advising on corporate finance)
regulated activities under the SFO

the board of Directors

AR (BL) B sk FH A IR 27 (Bolinding Hangzhou  Textile
Technology Limited*), a wholly foreign-owned enterprise
established under the laws of the PRC with limited liability on 28
December 2004, being a wholly-owned subsidiary of the Company

any day (other than a Saturday or a Sunday) on which banks in
Hong Kong are generally open for normal banking business

the British Virgin Islands

the issue of 1,390,000,000 Shares to be made upon the
capitalisation of certain sums standing to the credit of the share
premium account of the Company as referred to in the paragraph
headed “Written resolutions of the sole Shareholder passed on 1
November 2005 and 18 November 2005” in Appendix VI to this
prospectus

the Central Clearing and Settlement System established and
operated by HKSCC

a person admitted to participate in CCASS as a broker participant

a person admitted to participate in CCASS as a custodian

participant
a person admitted to participate in CCASS as an investor

participant who may be an individual or joint individuals or a
corporation
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“CCASS Participant”

“Chief Executive”

“China” or “PRC”

“China Silk Association

“China Ting Brand
Management”

“China Ting Europe”

“China Ting Garment”

“China Ting Group”

“China Ting (Hangzhou)
Textile Technology”

“China Ting Industrial
Complex”

“China Ting Textile &
Knitwear”

a CCASS Broker Participant, a CCASS Custodian Participant or a
CCASS Investor Participant

the chief executive (as defined in the Listing Rules) of the
Company and its subsidiaries

The People’s Republic of China, but for the purposes of this
prospectus and for geographical reference only (unless otherwise
indicated) excluding Taiwan, Macau Special Administrative Region
of the People’s Republic of China and Hong Kong

W 4 47 1 & (China Silk Association®), an association in the PRC,
the members of which include enterprises and institutions in the
PRC silk apparel production industry

WYL R 5 5 e s 1 BR A 7] (Zhejiang China Ting Brand Management
Company Limited*), a company established under the laws of the
PRC with limited liability on 21 August 2003, being a wholly-owned
subsidiary of the Company

Concept Creator Limited — China Ting Group Europe, a
representative office registered by Concept Creator in France on
17 September 2002

China Ting Garment Mfg (Group) Limited (& 84 (4£ &) A R A )
(formerly known as Hong Kong China Ting Garment
Manufacturing (Holdings) Limited (Fus#es s (£8) A RA )
and China Ting Garment Manufacturing Enterprises Limited
(FEHAMSEERAF)), a company incorporated in Hong Kong
with limited liability on 16 January 2002, being a wholly-owned
subsidiary of the Company

China Ting Group Limited (#Efm4E () AR E), a company
incorporated in Hong Kong with limited liability on 2 January 2003,
being a wholly-owned subsidiary of the Company

HES (B BiskRH A A" (China Ting  (Hangzhou) — Textile
Technology Company Limited*), a wholly foreign-owned
enterprise established under the laws of the PRC with limited
liability on 29 December 2004, being a wholly-owned subsidiary of
the Company

the industrial complex situated at Linping, Hangzhou, the PRC in
which most of the Group’s production facilities are situated, with a
site area of approximately 202,000 sqgq.m. as at 30 September
2005

China Ting Textile & Knitwear (H.K.) Limited
(S 7 5k o BHAKkS, (F W) ABR/AA), a company incorporated in
Hong Kong with limited liability on 10 March 2003, being a
wholly-owned subsidiary of the Company
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“China Ting (USA)”

“Companies Law”

“Companies Ordinance”

“Company”

“Concept Creator”

“Concept Creator
Fashion”

“Concept Creator
Fashion (HK)”

“Concessions”

“connected person”

“Controlling
Shareholders”

“Diny (Hangzhou)”

“Director(s)”

“Dong Hai”

HEUH

China Ting Fashion Group (USA), LLC, a limited liability company
organised on 17 May 2002 pursuant to the New York Limited
Liability Company Law, being a wholly-owned subsidiary of the
Company

the Companies Law, Cap. 22 (Law 3 of 1961, as consolidated and
revised) of the Cayman lIslands

the Companies Ordinance (Chapter 32 of the Laws of Hong Kong)

China Ting Group Holdings Limited (3 &4 B #ERARAHR), a
company incorporated under the laws of the Cayman Islands
with limited liability on 31 May 2005

Concept Creator Limited (#1]#4 R /A7), a company incorporated in
Hong Kong with limited liability on 12 November 1992, being a
wholly-owned subsidiary of the Company

Concept Creator Fashion Limited (gmissaRAR) (formerly
known as Hang Silk (HK) Holdings Limited
(b (Fws) £ B AR/ HE)), a company incorporated in Hong Kong
with limited liability on 12 May 1994, being a wholly-owned
subsidiary of the Company

Concept Creator Fashion (Hong Kong) Limited
(8 b 2 (/) AR A1), a company incorporated in Hong Kong
with limited liability on 7 May 2004, being a wholly-owned
subsidiary of the Company

the concession counters or sales areas occupied by the Group or
its franchisees in various department stores in the PRC

has the meaning ascribed to it under the Listing Rules

has the meaning ascribed to it under the Listing Rules and, in the
context of this prospectus, means the controlling shareholders of
the Company, namely Mr. TING Man Yi, Firmsuccess, Mr. TING
Hung Yi, In Holdings, Mr. DING Jianer, Willport and Longerview

M (L) R AR A R (Diny  (Hangzhou) Fashion Company
Limited*), a wholly foreign-owned enterprise established under

the laws of the PRC with limited liability on 4 December 2001,
being a wholly-owned subsidiary of the Company

the director(s) of the Company
oW s 2y " (Hangzhou Dong Hai Company®), a company
established under the laws of the PRC and an Independent

Third Party

the European Union
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“Euro(s)” or “€”

“Finity International”

“Finity (Shenzhen)”

“Firmsuccess”

“Free-standing Stores”

“Global Offering”
“Group”

“Haiyan Feilong”

“Haiyan Feixiang”

“Handnice”

“Hangzhou China Ting
Embroidery”

“Hangzhou China Ting
Fashion”

the lawful currency of those member states of the EU that have
adopted such currency

JEWR B RS H R A ® (Finity  International Fashion Company
Limited*), a wholly foreign-owned enterprise established under
the laws of the PRC with limited liability on 4 December 2001,
being a wholly-owned subsidiary of the Company

PR (Y HRA T (Finity Fashion (Shenzhen) Company
Limited*), a wholly foreign-owned enterprise established under
the laws of the PRC with limited liability on 11 August 1998, being
a wholly-owned subsidiary of the Company

Firmsuccess Limited, a company incorporated in the BVI with
limited liability on 11 April 2005 and wholly owned by Mr. TING
Man Yi

units, stores or shops leased by the Group or its franchisees for
their retail business operations

the Hong Kong Public Offering and the International Placing
the Company and its subsidiaries

R B 4k 4 B 5 A BR | (Haiyan Feilong Silk Product Company
Limited*), a company established under the laws of the PRC with
limited liability on 2 July 1996, an Independent Third Party

WHE R TE4I S AR AR (Haiyan Feixiang Handicraft and
Embroidery Products Company Limited*), a company established
under the laws of the PRC with limited liability on 20 September
2004 and held by Ms. LIU Lian Ying as to 1.33%, Ms. SUN Yun
Zhen as to 0.93%, Ms. YANG Shui Zhen as to 10%, Mr. CHEN Ai
Feng as to 47.27% and Mr. SUN Xian Ming as to 40.47%,
respe