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• Dual-mode smartphone patent holder, top brand of 
China high-end dual-mode smartphone;

• The largest mobile phone R&D team with more 
than 1000 members, the most outstanding 
WINDOWS and LINUX redeveloping ability in 
China, produced the first dual-mode smartphone
empowered by Qualcomm’s single chip in the 
world;

• Smartphones produced by China Wireless have 
become the first choice in public security, 
communications, security brokerages, and other 
commercial and industrial sectors in China;



• Dual-mode smartphones gradually become the 
mainstream of the market; besides China Union, 
China Mobile has also officially introduced dual-
mode smartphones which are based on 
GSM+GSM net; as the leader of China dual-
mode smartphone market, China Wireless will 
surely benefit most the development of the  
market.

• Due to the development of data total solution 
technology, it becomes the tendency that 
operators customize mobile phones, which 
largely increase the sales volume of China 
Wireless’ high-quality products.





Restructure Business
Improve Performance
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Unit: HK$ mil

In the 1st half of 2007, the company achieved a turnover of HK$ 754 
million, representing an increase of 73.6% over the corresponding 
period of 2006. The sales revenue of smartphones achieved HK$ 
750 million, representing an increase of 74.82% over the 
corresponding period of 2006. 
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Strengthen R & D Ability
Increase Sales Volume
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• In 2007 1H, selling and 
distribution cost reached 
HK$ 66 million, 
representing an increase 
of 117% over the 
corresponding period of 
2006. 

• In 2007 1H, administrative 
expenses reached HK$ 59 
million, representing an 
increase of 42.80% over the 
corresponding period of 
2006. 
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Outstanding Client Groups and 
Strategic Partners

Shenzhen Stock ExchangeDistributors

Texas InstrumentsIndustrial & Commercial 
Sector

Datang TelecomSecurities Brokerages 
Sector

QualcommPublic Security Sector

MicrosoftChina Mobile & Its 
Subsidiaries

China MobileChina Union & Its 
Subsidiaries

Strategic PartnersClient Groups



Enriching Product Models
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General Performance
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Gross Profit (HK$ mil) 99 124 240 272

Net Profit (HK$ mil) 44 51 54 125

Gross Profit Margin 40.50% 35.10% 37.40% 36.10%

Net Profit Margin 17.78% 14.37% 8.37% 16.53%
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Breakdown of Profitability





Market Strategies
●Grasp opportunities brought by 3G for dual-mode smartphones in the 
market, expand company size and market share rapidly; 

●Continuingly strengthen the cooperation with telecom operators, increase 
the sales volume of custom mobile phones; 

●Further exploit oversea market while strengthen domestic market.

Product Strategies
●Enrich product models;

●Introduce different product models for domestic and oversea markets 
based on different net base.

R&D Strategies
●Further expand R&D team, keep and then strengthen competitive 
advantages; 

●Develop smartphones with high cost-effectiveness, benefiting from 
famous transnational corporations’ mature technologies.


