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Li Ning Acquires Famous Badminton Brand “Kason” to 

Step up the Development in Badminton Category 
 
(6 July 2009 – Hong Kong) Li Ning Company Limited (“Li Ning” or the “Group”; 
HKSE stock code: 2331), one of the leading sports brand enterprises in China, 
announces that the Group acquired all the issued capital of Kason Sports (Hong 
Kong) Limited (“Kason”) for a consideration of RMB 165 million. Kason is principally 
engaged in the reseach and development, manufacture and sale of professional 
badminton equipment under the “Kason” brand such as rackets, strings, apparel, 
footwear and accessories. The “Kason” brand was established in 1991 and is one of 
the top 3 badminton equipment brands in China. 
 
This acquisition forms an integral part of the Group’s strategy of expanding into the 
badminton sport. It came after the Group signed earlier its sponsorship agreement 
with the Chinese National Badminton Team and the successful conclusion of 
LI-NING Suderman Cup 2009 in Guangzhou. 
 
Mr. Zhang Zhi Yong, Chief Executive Officer of the Group said, “This acquisition not 
only combines Kason’s leading manufacturing techniques as well as research and 
development capabilities with the Group’s core competencies, it also fully utilizes 
our mutual advantages in sports marketing resources, enabling the Group to swiftly 
gain the market share in the badminton category.” 
 
Commenting on badminton, Mr. Zhang added, “Badminton is one of the most 
popular sports in China. According to a survey conducted by China’s General 
Administration of Sports, badminton ranks second in terms of participation in China. 
It is also one of the sports with the fastest growth. In addition, China is one of the 
strongest nations in badminton. We have numerous world champions and Olympic 
Gold medalists. Badminton will become a key category in our future strategic plan.” 
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About Li Ning Company Limited 
Li Ning Company Limited (“the Group”) is one of the leading sports brand 
enterprises in the PRC, possessing brand marketing, research and development, 
design, manufacturing, distribution and retail capabilities. The Group’s products 
include footwear, apparel, accessories and equipment for sport and leisure uses. 
The Group has established an extensive supply chain management system, and a 
distribution and retail network in the PRC primarily through outsourcing of 
manufacturing operations and distribution via franchised agents. The Group also 
directly manages retail stores for the LI-NING brand. 
 
The Group adopts a multi-brand business development strategy. In addition to its 
core LI-NING brand, the Group distributes sports products under its Z-DO brand via 
hypermarket channel. The Group has established a joint venture with AIGLE under 
which the joint venture has been granted an exclusive right by AIGLE to 
manufacture, market, distribute and sell outdoor sports products under the French 
brand AIGLE for 50 years in the PRC. In 2008, the Group acquired a controlling 
interest in Double Happiness, which together with its subsidiaries, are principally 
engaged in manufacturing, research and development, marketing and sale of table 
tennis and other sports equipment under the Double Happiness brand. In 2008, the 
Group also entered into an exclusive 20-year license agreement with Lotto to 
develop, manufacture, market, distribute and sell the licensed products under the 
Italian sports fashion brand Lotto in the PRC. 
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