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(13 May 2011 – Hong Kong) – Li Ning Company Limited (“Li Ning” or the “Group”; HKSE stock 
code: 2331), one of the leading sports brand enterprises in China, announced that the LI-NING brand’s 
same-store sales for the four months ended 30 April 2011 grew at a low-single-digit pace compared 
with the same period last year. 
 
The Group believes that distribution channel reform is a gradual process, and it will take time for these 
changes to be positively reflected in the retail sales performance. During this period of transformation, 
it is normal for the retail data to show signs of fluctuation, but the Group is determined to continue 
executing the reform. Li Ning will still stick to its full year target of mid-single-digit same-store sales 
growth for 2011. 
 

— End — 
 
 

About Li Ning Company Limited 
 
Li Ning Company Limited is one of the leading sports brand enterprises in China, possessing brand 
marketing, research and development, design, manufacturing, distribution and retail capabilities. The 
Group’s products mainly include footwear, apparel, equipment and accessories for sports and leisure 
uses under its own LI-NING brand. The Group has established an extensive supply chain 
management system, and a retail distribution network in the PRC primarily through outsourcing of 
manufacturing operations and distribution via franchised agents. The Group also directly manages 
retail stores for the LI-NING brand. 
 
The Group adopts a multi-brand business development strategy. In addition to its core LI-NING brand, 
the Group (i) distributes sports products under its Z-DO brand via hypermarket channels; (ii) 
manufactures, markets, distributes and sells outdoor sports products under the French brand AIGLE 
in China, the exclusive rights of which were granted to a joint venture established with Aigle 
International S.A.; (iii) engages in the manufacture, research and development, marketing and sale of 
table tennis and other sports equipment under the Double Happiness brand through a subsidiary in 
which the Group has a 57.5% interest; (iv) develops, manufactures, markets, distributes and sells 
licensed products under the Italian sports fashion brand Lotto in China under an exclusive license 
granted by a company owned by Lotto Sport Italia S.p.A.; and (v) engages in the research and 
development, manufacture and sale of professional badminton equipment under the Kason brand. 
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