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@ Operating environment

Growth of GDP and total retail sales
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The largest and most productive hypermarket

operator in China B @ "
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Sun Art - ahead of international and local players '
s of market Share on 2015 Yearly Average Sales per store in 2012
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The largest and fastest growing hypermarket

operator in China

Fastest-growing hypermarket operator from Market share evolving of top 4 hypermarket
2008-2012 players from 2008-2012
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® Financial highlights

o
As of 30Sep (RMB million) 2013 2012

Turnover 65,691 58,800 11.7%
Gross profit 13,804 11,880 16.2%
Gross profit margin 21.0% 20.2% 0.8ppt
Profit from operations (EBIT) 3,172 2,530 25.4%
Operating profit margin 4.8% 4.3% 0.5ppt
Profit for the period 2,310 1,819 27.0%
Net profit margin 3.5% 3.1% 0.4ppt
Egor;i;gt:]t;ibutable to equity shareholders of the 2179 1724 26.4%
Earnings per share 0.23 0.18

— Basic and diluted (RMB)
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Store no. breakdown GFA breakdown
(30 Sep 2013) (30 Sep 2013)

GFA of hypermarket complexes

* 6 Total

131 1,574,484.4

293 2,099.345.5

Total
3,887,126.4
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v 4
A total of 293 hypermarkets across China as at 30 Sep 2013,
covering Provinces, autonomous regions and
municipalities. By 31st Dec 2012, 157 secured sites to open
hypermarket complexes, of which 101 were under
construction.
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Thank You!




