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DisclaimerDisclaimer

The information contained in this presentation is intended solely for your personal reference.  
Such information is subject to change without notice, its accuracy is not guaranteed and it may 
not contain all material information concerning Sunny Optical Technology (Group) Company 
Limited (the “Company”).  The Company makes no representation regarding, and assumes no 
responsibility or liability for, the accuracy or completeness of, or any errors or omissions in, any 
information contained herein.

In addition, the information contains projections and forward-looking statements that may reflect 
the Company’s current views with respect to future events and financial performance.  These 
views are based on current assumptions which are subject to various risks and which may 
change over time.  No assurance can be given that future events will occur, that projections will 
be achieved, or that the Company’s assumptions are correct. It is not the intention to provide, 
and you may not rely on this presentation as providing, a complete or comprehensive analysis 
of the Company's financial or trading position or prospects.

This presentation does not constitute an offer or invitation to purchase or subscribe for any 
securities or financial instruments or to provide any investment service or investment advice, 
and no part of it shall form the basis of or be relied upon in connection with any contract, 
commitment or investment decision in relation thereto.
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Financial Highlights
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Result HighlightsResult Highlights

Notes:

*Proposed to be 2.0 cents

For the year ended 31 Dec

2.0

7.84

78.4

(12.1)

88.7

(8.0)

250.8

1,267.1

2008

+17.3%91.9Profit attributable to owner

+5.4%(12.8)Taxation

+12.4%99.7Profit before tax

+9.2%274.0Gross profit

N/A--Impairment loss on goodwill

+17.3%9.19Basic earnings per share
(RMB cents)

--2.0*Final dividend per share
(RMB cents)

(RMB mn)

1,309.6 +3.4%Revenue

Change2009
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Turnover DistributionTurnover Distribution

For the year ended 31 Dec

545.7557.1738.2Optoelectronic 
products

637.3580.0515.2Optical 
Components

1,309.61,267.11,381.9 Total Revenue

126.6130.0128.5Optical 
Instruments

(RMB mn)

200920082007

Business segment sales 
as a percentage of total turnover

37.3%
45.8% 48.7%

53.4%
43.9% 41.7%

9.3% 10.3% 9.6%

0%

20%

40%

60%

80%

100%

2007 2008 2009

Optical Components Optoelectronic Products
Optical Instruments
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Widening Product ApplicationsWidening Product Applications

Sales breakdown by product applications

44%

53%

68%

25%

19%

12%

8%

9%

8%

3%

4%

2% 5%

7%

1%

6%

2%

2%

3%

5%

2%

1%

9%

0% 20% 40% 60% 80% 100%

2009

2008

2007

Mobile phone related
products

Digital camera related
products

Optical instruments

DV lens

Other lens sets

Other spherical lenses
and plane products

Industrial endoscope

Other products

For the year ended 31 Dec
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Margin OverviewMargin Overview

28.7%

20.4%

37.9%

20.7%

12.4%

33.8%

23.0%

12.2%

33.5%

0%

10%

20%

30%

40%

50%

Optical components Optoelectronic products Optical instruments

2007 2008 2009

For the year ended 31 Dec

GP Margin by Business Segments
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Improvement in product mix

the positive efficiency resulted 
from the persistent promotion of 
“Lean Production”

Gross profit margin rose due to…

Margin OverviewMargin Overview

Gross Profit Margin and 
Net Profit Margin

27.3%

16.3%

19.8%

6.0%

20.9%

6.6%

0%

10%

20%

30%

40%

Gross profit margin Net profit margin

2007 2008 2009

Higher gross profit

Decrease in administrative 
expenses

Increase in net profit margin mainly 
due to…

For the year ended 31 Dec
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For the year ended 31 Dec

Operating Expenses AnalysisOperating Expenses Analysis

(As % of 
revenue)(RMB mn)(As % of 

revenue)(RMB mn)(As % of 
revenue)(RMB mn)

8.8%

2.1%

2.4%

13.3%

100.0%

5.8%75.94.4%56.128.5R&D expenses

2.4%31.92.4%31.032.9
Selling and      
distribution 
expenses

15.4%201.615.3%195.1182.5Total operating 
expenses

100.0%1,309.6100.0%1,267.11,381.9Revenue

7.2%93.88.5%108.0121.1Administrative 
expenses

200920082007
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Working Capital ManagementWorking Capital Management

73

52

72

40
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80

2007 2008 2009

A/R Turnover
(Days)

For the year ended 31 Dec

67

43

75

40
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80

2007 2008 2009
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45

52
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2007 2008 2009

Inventory TurnoverA/P Turnover
(Days) (Days)

For the year ended 31 Dec For the year ended 31 Dec
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Solid Financial PositionSolid Financial Position

For the year ended 31 Dec

130.6202.7160.1Operating cashflow
(RMB mn)

3.84.94.1Current ratio (times)

3.12.2N/AGearing ratio (%)

740.3387.5543.7Bank balances and cash
(RMB mn)

160.3

17.4

75.7150.2Capital Expenditure
(RMB mn)

6.05.6ROE (%)

200920082007



Review of Operations
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Market ReviewMarket Review

The Global Economy 
Displayed Signs of Recovery

DC
Market

Shipment volume of 
handset increased slightly, 
while handset camera 
modules increased its 
market penetration

Smartphones staged
favourable growth 
momentum and China 
launched on 3G services

Expenditure on medical and 
education by government
increased, boosting 
demand of optical 
instruments

Handsets
Market 

Optical 
Instrument

Market
Slight increase in the global 
shipments of digital cameras
while growth in demand for 
DSLR was particularly strong

Japanese manufacturers 
began to transfer sourcing 
strategy to China, which
benefited 
the optical 
components 
suppliers 
in China
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Business ReviewBusiness Review

Explored new areas of cooperation with 
key clients, and secured several new 
clients successfully

Upgraded the existing products and
explored new applications

Further enhanced product mix, laid a 
solid foundation for improving the 
Group’s gross margin

Promoted “Lean Production” effectively, 
improved production efficiency

Set up the fourth production plant in 
Tianjin, caught the business 
opportunities around the Bohai Bay 
region

Grasped the momentum of economic recovery
Business performance rebounded significantly in 2009 2H

14
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Explore New BusinessExplore New Business

Samsung Panasonic

Burgeon Olympus

K-Touch

Nikon

Lenovo

Olympus

Panasonic

Secured 
22 reputable 

customers

Explored 
new area of
cooperation 

with 
key clients

Top 5 
clients

Main 
supplier 

of 
famous 

manufacturers

Nikon
DSLR Lenses

First
Supplier

2009

Olympus
Lenses

First 
Supplier

2009
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Optical 
Components

Leveraging on Technology AdvantagesLeveraging on Technology Advantages

Upgraded the existing products and develop new products successfully, 
in order to meet different need of clients

1. Commenced mass production of the 2- and 
5-mega pixel handset camera modules with
auto-focus function, development of 8-mega 
pixel handset camera module completed

2. Completed the development of EDOF
handset camera module

3. Successfully developed Reflow handset 
camera module

4. Commenced the mass production with COB
technology of high resolution camera 
module

1. Completed the R&D of various middle to high-
end optical instruments, including drugs 
detectors, time-of-flight mass spectrometers,
etc

2. Detector for narcotic drugs and psychotropic 
substances was recognised as an “Excellent 
New Product of Scientific Instruments for
2008”

1. Commenced the mass production for 
2- and 3-mega pixel handset lens sets
with auto-focus function

2. Commenced the mass production 
of aspheric glass lenses 
coating and prisms for solar
energy generation use

3. Commenced R&D of
8-mega pixel 3X 
Zoom handset lens set

4. Finished the development of 
12-mega pixel handset lens set 
with auto-focus function

5. Accomplished the development of a 
variety of infrared vehicle lens sets

Optical 
Instruments

Opto-
electronic 
Products
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Production Production BasesBases

Set up the fourth production plant in 
Tianjin with the investment of RMB 30
million

Power Optics Co., Ltd. In Korea, a 
subsidiary of the Group, completed the 
construction of its new building

Production plant 
in Tianjin

New building of 
Korea Power Optics 
Co., Ltd
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CapacityCapacity and Utilization Rateand Utilization Rate

199.2

72.0

151.0

185.0

2009

199.2

72.0

144.0

180.0

2008

199.2

72.0

144.0

168.0

2007

64.9%47.8%66.0%Lens sets
(mn units)

85.0%70.4%57.1%Lenses (mn units)

61.8%62.7%70.8%
Optical 
instruments
(‘000 seets)

43.1%45.7%50.7%Optoelectronic 
products (mn units)

200920082007

Production Capacity Utilization Rate
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Awards and RecognitionsAwards and Recognitions

Dongguan Samsung 
Electromechanics

Co., Ltd.
“Best Supplier 2008”

Shanghai LG
Electronics., Ltd.

Appreciation award of 
“2008 Best Supplier”

Ningbo City
“Integrity Enterprise in

Import & Export”

Ningbo Entry-Exit Inspection
and Quarantine Bureau

“100 Integrity Enterprises”

Huawei
“2009 1Q 

Supply Support Award”

“Ningbo 
Top 100

Enterprises”

“Ningbo Top 100 
Manufacturing Enterprises”

“60th Anniversary of 
the Founding of 

The People’s Republic of China, 
Ningbo Enterprises 

with Best Achievements”



Outlook and 
Development 

Strategies
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Market OverviewMarket Overview

2121

Handset Market DC Market

Other Related MarketOptical Instrument Market

Keen competition in 
the PRC low-end 
handset market

The opening of 3G market in 
the PRC further stimulates 
the demand of 3G handsets

Smartphone with multi-functions 
becomes more popular

Strong growth of 
DSLR

DC for Prosumer
becomes more 
popular

Growth of traditional industrial 
market slows down

Market of high-end optical 
instrument continues 
to expand

Increase of input from the 
PRC in the field of education, 
medical and environmental 
protection, etc, drives the 
demand of optical instruments

Market of security 
surveillance system grows 
relatively fast

Vehicle imaging market 
grows fast

Infrared technology is 
being applied wider 
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Stable Growth of DemandStable Growth of Demand
-- Handset MarketHandset Market

Global Shipment of Handset
（2006 – 2010）

Source：iSuppli Source：iSuppli

Domestic Shipment of 3G Handsets
（2009 – 2014F)

(units mn)(units mn)

967

1,151 1,183 1,188

1,329

0

500

1,000

1,500

2006 2007 2008 2009 2010F

7

43

65

82 83

109

0

40

80

120

2009 2010 2011F 2012F 2013F 2014F

+19.0%

+2.8%
+0.4%

+12.0%
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Stable Growth of DemandStable Growth of Demand
-- DC MarketDC Market

Global Shipment and Growth Rate for DC and DLSR
（2006 – 2012F)

Source：MIC Source：Techno Systems Research Co., Ltd.

Global Shipment Volume of DC Lens Modules
（2007 – 2013F)

(units mn)(units mn)

DSLR

Consumer Camera
Growth rate of DSLR

Growth rate of consumer camera

100

126
131

120 121
125

130

5.0 7.1 9.8 9.0 10.0 11.5 13.5

4%
3%

1%

-8%

4%

26%

42%

38%

-8%

11%

15%
17%

0

20
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120

140

2006 2007 2008 2009E 2010F 2011F 2012F
-10%
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20%

30%

40%

50%

121.6 121.9
114.4 117.0 118.0 119.0 119.5

100.9% 100.8% 100.4%
93.8%

100.3%

123.4%

102.3%

0
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80

100
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180

200

2007 2008 2009 2010F 2011F 2012F 2013F
0%

20%
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80%
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Volume Growth ratio
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71.3

90.0

110.5

128.0

148.7

171.7
26.0%

23.0%

16.2% 15.4%

15.9%

0

30

60

90

120

150

180

210

2006 2007 2008 2009F 2010F 2011F
0%

5%

10%

15%

20%

25%

30%

Revenue YoY growth rate

Stable Growth of DemandStable Growth of Demand
-- AutomativeAutomative Lens Sets and Security Surveillance MarketLens Sets and Security Surveillance Market

Global Market Forecast of 
Automative Camera Lens Module

Source：Techno Systems Research Source：CCID Consulting

4,000 4,900
6,350

8,280

11,485

16,535

24,965

22.5%

29.6% 30.4%

38.7%

44.0%

51.0%

0

5,000

10,000

15,000

20,000

25,000

30,000

35,000

2007 2008 2009F 2010F 2011F 2012F 2013F
0%

10%

20%

30%

40%

50%

60%

Volume YoY growth rate

Domestic Market Forecast of Security
Surveillance System Market Scale

(RMB bn)(units ‘000)
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175
180

185
191

197
203

209

2.9% 2.8% 3.1% 3.0% 3.0%3.2%

100

125

150

175

200

225

250

2008 2009F 2010F 2011F 2012F 2013F 2014F
0%

2%

4%

6%

8%

10%

Revenue YoY growth rate

Global Market Forecast in 
Infrared Imaging Equipment

Source：Maxtech International, Inc.

2,828 3,045
3,467

3,954

4,549

5,217

6,177

7.6%

13.9% 14.0% 15.0%

18.4%

14.7%

0

1,000

2,000

3,000

4,000

5,000

6,000

7,000

2008 2009F 2010F 2011F 2012F 2013F 2014F
0%

5%

10%

15%

20%

25%

30%

35%

40%

Revenue YoY growth rate

Global Market Forecast in
Spot Infrared Imaging Thermometry Equipment
US$ mnUS$ mn

Source：Maxtech International, Inc.

Stable Growth of DemandStable Growth of Demand
-- Infrared Imaging Equipment MarketInfrared Imaging Equipment Market
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Development StrategiesDevelopment Strategies

Develop 
Different Markets 

Enhance 
Internal 

Management

Continue to 
strengthen 

R&D of 
products 

and
technology

2010 Strategies：
Explore New Sources

and Cut cost
Speed up transformation 

Obtain orders 
Get refinement
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Seize the Opportunities Brought
by 3G Services

Strengthen the cooperation
with well-known domestic 
handset manufacturers

Focus on promoting high-pixel 
resolution handset-camera 
modules and lens sets

Development StrategiesDevelopment Strategies

Aggressively Develop 
Overseas Markets

Strive to provide more products
to world-renowned handset 
manufacturers

Further strengthen overseas sales 
channel

Continue to Develop 
Different Optical Products

Accelerate the commercial launch 
of security surveillance products

Allocate more resources in vehicle 
lens sets, infrared products and 
mid-high end optical instruments

Respond to Market Flexibly

Position DSLR lenses as flagship 
products among the spherical 
product line

Commence mass production 
of aspheric glass lenses

Develop 
Different 
Markets
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Development StrategiesDevelopment Strategies

Continue to Strengthen R&D of
Products and Technology

Vigorously Boost 
the R&D of

Innovative Optical 
Application 

Products

Enhance 
Product Values
for Customers 
Cost-effectively

Strengthen 
the Upgrading 
and Technology
Improvement of 
Existing products 
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Development StrategiesDevelopment Strategies

Enhance Internal Management

Further Promote
“Lean Production”

Carry Out 
“Manufacturing 

Execution Systems”

Combine Technique 
Improvement with 

Automatic Progress
to Ease

Cost Pressure

Form 
Management Team 

with Vigor, 
Capacity and
Consolidation

Realize
the Concept of 

“Human Oriented, 
Create Together”

and
Explore Employees’

Potential



Open Forum
IR Contact:
Sunny Optical Technology (Group) Company Limited
Email: idahu@sunnyoptical.com /

jasmine@sunnyoptical.com /
ir@sunnyoptical.com
Tel:  +86 574 6253 0875 / +852 3568 7038

Media Relations Contact:
Porda International (Finance) PR Group
Email: sunnyoptical@pordafinance.com.hk /

Tel:  +852 3150 6788


