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For Immediate Release 

 

TCL Multimedia Announces LCD TV Sales Volume for Q1 2018 

Hits Five-year Record High Growth of 35.6% to 6,374,423 Sets 

* * * * * * 
Product Portfolio Continues to Improve  

Sales Volume of the Overseas Markets Maintain Strong Growth Momentum  
 

 

(12 April 2018, Hong Kong) TCL Multimedia Technology Holdings Limited (“TCL Multimedia” or 

the “Group”, HKSE stock code: 01070) today announced sales volumes of its TV products from 

January to March 2018 (the “First Quarter”). 

 

TCL Multimedia’s LCD TV sales volume for the First Quarter of 2018 continued to grow and rose 

by 35.6% from the same period of last year to 6,374,423 sets. Among which, sales volumes of 

smart TVs and 4K TVs increased by 50.2% and 65.3% year-on-year to 4,640,379 sets and 

1,817,213 sets, respectively. Benefitted from strengthened product competitiveness, continually 

improved product portfolio, and enhanced overall efficiency fuelled by the vertical integration of the 

Group’s complete industrial chain, the Group’s sales volume in the PRC market kept a steady 

growth. Sales volume in overseas markets maintained strong growth momentum. TCL 

Multimedia’s LCD sales volume for the First Quarter recorded the highest increase in five years. 

 

In the PRC market, the total LCD TV sales volume rose by 9.6% year-on-year to 2,430,056 sets in 

the First Quarter of 2018, of which sales volume of smart TVs accounted for 83.2% (excluding 

ODM business) of LCD TV sales volume for the First Quarter, while sales volume of 4K TVs 

accounted for 53.3% (excluding ODM business) of LCD TV sales volume for the same period. 

Boosted by enhanced product competitiveness and continuously optimised product mix, TCL 

Multimedia’s sales performance in the PRC market continued to outperform the industry average.  

 

In the overseas markets, the Group’s LCD TV sales volume rose by 58.7% year-on-year to 

3,944,367 sets in the First Quarter of 2018. After years of dedicated efforts in the overseas 

markets with a focus on key markets, TCL Multimedia has attained substantial growth in sales 

volume in various countries and regions overseas. The North American market maintained steady 

growth. The emerging markets continued to achieve rapid growth, among which, the Central 

American markets and the South American markets including Brazil demonstrated continual and 

considerable growth in sales. The European markets, including France, Italy, Poland, Spain, etc., 

saw a significant improvement in sales performance.  

 

The number of activated smart TV users serviced through Huan for January to March 2018 was 

2,051,590; accumulated users totalled 25,588,112 as of end of March 2018; and daily average 

number of active users was 12,058,685 (Source: Huan Technology Co., Ltd. (“Huan”)). 
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From January to March 2018 (Unaudited)  

 

(1) Number of TCL Activated Smart TV Users refers to the number of users who use the internet TV web service for more 
than once 

(2) Daily Average Number of Active Users refers to the number of unrepeated individual users who visit within 7 days  
(3) Data in March 

 
 

-End- 
 

About TCL Multimedia 

Headquartered in China, TCL Multimedia Technology Holdings Limited (HKSE stock code: 01070) 

is one of the leading players in the global TV industry, engaged in the research and development, 

manufacturing and distribution of consumer electronic products. Through a new product-and-user-

oriented business model that focuses primarily on a “double +” strategy which includes 

“intelligence + internet” and “products + services” as the main direction, it strives to build a 

comprehensive ecosystem for smart TVs that provides users with an exquisite experience with its 

smart products and services. The Group ranked No.3 in the global LCD TV market with a market 

share of 10.9% for the year 2017 according to the latest IHS Technology and the Company’s 

shipment data, and ranked No.3 in the PRC LCD TV market with a market share of 11.9% for the 

year 2017 according to CMM’s omni-channel data. The Group is included in the eligible shares list 

of the Shenzhen-Hong Kong Stock Connect. For more information, please visit its website: 

http://multimedia.tcl.com.   

 

This press release is issued by Cornerstones Communications Ltd. on behalf of TCL Multimedia 

Technology Holdings Limited. For further information, please contact: 

 

Cornerstones Communications Ltd.  

Kylie Yeung / Ivan Kau / Sara Qian  

T: (852) 2903 9293 / 2903 9285 / 2903 9282  

F: (852) 2887 1712 

E: tcl.multimedia@cornerstonescom.com 

 
Accumulated Total 
(As at March 2018) 

January – March 
2018 

January – March 
2017 

YoY Change 
(%) 

LCD TV sales volume N/A 6,374,423  4,702,169  +35.6% 
     
Of which: Smart TVs N/A 4,640,379  3,088,766  +50.2% 
     

－ PRC Market N/A 2,430,056  2,216,255  +9.6% 

－ Overseas Markets N/A 3,944,367  2,485,914  +58.7% 
     
Proportion of Smart TV in 
the PRC Market (excluding 
ODM business) (%) 
 

N/A 83.2% 75.7% N/A 

Proportion of 4K TV in the 
PRC Market (excluding ODM 
business) (%) 

N/A 53.3% 40.5% N/A 

     
Number of TCL Activated 
Smart TV Users (1) 

25,588,112 2,051,590 1,797,753 +14.1% 

     
Daily Average Number of 
Active Users (2)(3) 

N/A 12,058,685  8,613,932 +40.0% 

http://multimedia.tcl.com/

